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Introduction
Anukrati Sharma and Azizul Hassan

Tourism is useful in many aspects, but we cannot put it above humanity. Tourism
is a service industry, an industry by the people and for the people. But it is
unfortunate that because of tourism, both peace and public welfare are missing
today. The situation is gradually heading towards a movement against tourism.
This indeed is not a welcome sign for any tourist destination. Not long ago, the
government and the local people were putting in their best efforts to attract
tourists; ironically, today, they ask the tourists not to visit their place. A sort of
imbalance is harming the tourism industry. While the famous destinations are
overcrowded, neither the government nor the private players and media are
looking for unexplored tourist places and products. One of the major reasons for
using the term overtourism in a negative sense is that neither the host nor the
guest is happy with the tourism activities.

Moreover, they are confused through media strategies. The tourists’
consumption of natural resources is so high that there is nothing left for the
residents. In the twenty-first century, academicians, researchers, governments and
other stakeholders focus on responsible tourism and sustainable development
through tourism. Even then, the local community is facing problems with one of
the fastest moving industries.

Although this industry is giving impetus to the economic growth of a city, state
and nation, its influence is adversely impacting the tourist destinations. The
questions we need to think about are what went wrong with the tourism industry
and why. Being responsible members of the community and being academicians
and researchers, our responsibility is much bigger than that of the tourism
industry stakeholders. The book is a unique combination of optimistic, abundant
and persistent suggestions to see a new outlook towards overtourism. The book
provides deep learning about the risk factors included in overtourism. The book
focusses beyond the issues related to environmental concern. Instead, the
book meticulously observes the untouched areas that are highly associated with
overtourism, community development, alternative tourism and the frustration
that is gradually coming into the heart of local people, demarketing and the myths
and realities associated with overtourism.

Chapter 1 of this exclusive book by Ray locates how control and decontrol or
delimiting and limiting overtourism co-exist in disagreement and reconcile the
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contradiction to synthesis. Thus, the first chapter provides knowledge about
contradictions that exist between overtourism and its counter-reactions.

In Chapter 2, the authors Kainthola, Tiwari and Chowdhary very interestingly
defined 11 myths of overtourism with the help of literature review. The best part
of this chapter is the supporting examples given with each myth. This certainly
provides immense knowledge to the readers to know the realities related to
overtourism.

In Chapter 3, Carreira, Azeredo, González-Rodrı́guez and Dı́az-Fernández
profiled the theoretical framework that draws the importance of designing
tourism products that will engage families in quality time and that heritage
interpretation product for young visitors can also create an awareness of the
importance of cultural heritage and its conservation. For the same literature
review has also been done.

In Chapter 4, Dhiraj and Kumar identified and examined the causes of over-
tourism, the emergence of overtourism, what is overtourism and how social media
is responsible for it. The chapter throws light upon the major social movement of
overtourism raised by residents.

In Chapter 5, Korstanje highlighted the sociocultural theory and the economic-
based theory. The author defined an alternative model for a better understanding
of terrorism. This chapter discussed the historical intersection between tourism
and terrorism and decoded the moral dilemmas of extortion, which remains
Western capitalism’s standard.

The adverse environmental, cultural and socio-economic effects of overtourism
cannot be neglected. Thus, Gupta and Chomplay, in Chapter 6, discussed the
negative impacts of overtourism on the overall destination image using the case
study approach. They raised excellent points about the increased water con-
sumption, collection of huge litter masses, improper waste disposal and air
pollution due to vehicular and other sources owing to the upsurge in tourist
activities all because of overtourism.

Koç and Küçükergin in their chapter meticulously explained that tourism
could not be booming if a destination uses natural resources, infrastructure
facilities and traditional values of the region to create tourist demand but ignores
the wishes and well-being of the community residents. Thus, this chapter is
focussed on community development, their issues and overtourism. Reading
Chapters 6 and 7 back to back will motivate the readers to think about responsible
tourism and the damage occurring because of overtourism.

In Chapter 8, Iflazoglu and CAN very wonderfully provide the solution tech-
niques for overtourism. They stressed alternative tourism as the best possible way
out to protect the tourist destinations from overtourism.

Kodaş and Kodaş contributed another exciting chapter, which is Chapter 9 of
this book. The authors outline how demarketing strategies applied to the mar-
keting mix to save tourist destinations from overtourism. According to them,
demarketing should be a critical strategy and part of destination marketing.

Chapter 10 by Lindberg and Seeler extended the point of demarketing. The
authors, along with demarketing, focussed on synchro marketing initiatives and
counter-marketing. The ‘Stakeholder Integrated Demarketing Approach’ (SIDA)
explained by Lindberg and Seeler is a treat to read.
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Chapter 11 by Tiwari, Kainthola and Chowdhary is again an eye-opener for
readers. The authors discussed the concerns of the local people and their thoughts
about the riotous expansion of tourism. They also highlighted the irresponsible
behaviour of tourists. The best part of the chapter is that the three authors draw
attention to the conflicts and problems of overtourism and suggested various
management strategies that seem relevant to resolve the conflicts.

Chapter 12 by Høegh-Guldberg, Seeler and Eide proposes a framework that
asked for improved visitor management (VM) system. The authors are in very
much favour to develop better VM so that the issues of overtourism can be
controlled to a certain extent. Integrated VM with destination management and
local community governance can help reduce the problems of overtourism. They
also strongly recommended adopting preventive strategies rather than reactive
strategies to protect tourist destinations from overtourism.

In Chapter 13, Ganesan and Athimuthu examined the extent of tourism policing
to attract more tourists and its impact on tourist destination image building.

Chapter 14 is written by SARAC, where he explained the need for an effective
destination management plan. According to him, destination management must
focus on all the tourism destinations and the function must aim towards a com-
mon goal.

In Chapter 15, Singh stressed designing and creating preventive tourism laws
and rules to protect the city of Haridwar, a very famous religious tourism place in
India.

Chapter 16 written by Mohanty and Mishra extensively contributes to the
existing literature by providing the origin and evolution of overtourism, various
stated definitions by the different authors, causes and consequences and over-
tourism in religious destinations by adopting an exploratory study, particularly in
the case of the Golden Triangle of Odisha.

Chapter 17 by Kumar and Garg revealed the relevance and link on the latest
topic, i.e., Covid-19 with overtourism. They have discussed the futuristic opportu-
nities and challenges to tourist destinations. The last chapter contributed by Arora
and Sharma aims to identify the impact of the Covid-19 pandemic on overtourism
with two intermediate forms of tourism (i.e., mass tourism and alternative tourism
while representing the potential of alternative tourism). The chapter mainly
explained alternative tourism as a solution to overtourism.

This book balances causes, impacts and possible solutions, providing a
thorough explication of overtourism. This book is a significant addition to the
studies of overtourism.

The book is original and unique, considering its features. The contents of the
book have acceptability among general tourism literature readers worldwide.
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Chapter 1

Contradiction on Delimiting and Limiting
‘Overtourism’

Samik Ray

Abstract

In the post-industrial society, demand escalation for travels and tours led to
the mobility of travellers and tourists en masse from cross sections of the
society and caused tourism’s dramatic growth making enormous makeovers in
the national income of many states. Tourism, then, could be perceived by
travel mobility paradigm. Increasing tourist mobility contributed to the
growth of overtourism phenomenon at different destinations. Overtourism
sets to be in opposition to responsible and sustainable tourism. Contradictory
approaches towards carrying capacity, commodification and commoditisation
set overtourism to be positioned so. The way of establishing control on cul-
tural, natural and spatial capitals overlooking hosts’ traditional interests,
priorities and intentions like destination’s economic development and suste-
nance also made overtourism placed in contrary to the responsible tourism.
Contradictions do exist between overtourism and its counter-reactions and
within the reactions. Consumerism and control over host capital in the
counter-practices continue differently but in contradicting manners with the
same magnitude of profit progression. Instead of mass consumerism, elite
consumerism appears turning the mobility of organised mass tour packages to
the tailor-made alternative tour packages. The contradictions within para-
digms of overtourism’s nature, aspects, causes and consequences were thus
likely. Contradictions also prevail between uncontrolled or limitless and
controlled or within limit mobility and activity; goals and means; growth and
effect; control of entrepreneurs on tourism capital and local community
involvement, etc. It defines parallel subsistence or continuation of contradic-
tory forces. The dialectical nature of history led to make a synthesis of the
existing and newly emerging mobility phenomenon. This chapter will locate
how control and decontrol or delimiting and limiting of overtourism co-exist
in contradiction and reconcile the contradiction to synthesis.
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Introduction
In the preindustrial state, pilgrimage; wellness; leisure-recreation linked tour and
travel was sociocultural status-driven. Well-planned travelling with family, friend,
close associates and acclaimers was common (Ray, 2012). In the industrial society,
the emerging nouveau riche with enough surplus income and time sanction
became a conspicuous consumer of the organised tour or travel packages. Tour
experiences to mountains, seaside and sites of cultural splendours or classical
cultural legacy facilitated their upward social mobility. The eventual decline of the
manufacturing economy after two world wars marked the emergence of the service
economy. Thus the society entered into the post-industrial state. Leisure-recreation
linked travel and tour spread at mass scale across the world involving people
from cross sections, then. Mass consumerism emerged as a logical extension of
the rapid increment of the tourist footfalls. Conversion of space, place, landscape
and ethnocultural contents into a commodity was quite common, then. Demand-
led quantification of the destination experience and transformation of reality into
pseudo image were the most common consequences of mass consumerism.

Indeed, increasing tourist mobility turned to be the indicator of the destination’s
success in tourism as the growth in tourist footfalls at mass scale directed to enor-
mous makeover in the economy of many places. Consequently, overtourism phe-
nomenon emerged with overall socio-economic controls. It commodifies cultural,
natural and spatial capitals of host destination overtly at increased scale ignoring
hosts’ traditional interests, priorities and intentions. Overtourism or ‘turismofobia’
(Martin, GuitaMartinez, & Salinas Fernadez, 2018;Martins, 2018;Milano, 2017a,
2017b, 2017c; Milano, Novelli, & Cheer, 2019) is a recent phenomenon of tourism-
leisure-recreation. This phenomenon rose into prominence in the late twentieth
century, though its consequences were felt and observed only in the years of the
present decade. It became global by the beginning of the twenty-first century, thus
common to all markets. Almost all destinations, fromwilderness to metro or mega-
polis and well known to little known, perceive its consequences.

Approaches to Defining Overtourism
Overtourism as a term and notion has burgeoned in the recent academic and
popular tourism literature and developed while reacting critically to the
overgrowth of tourism at most destinations of the world (Koens, Postma, &
Papp, 2018; Milano, 2017b, 2017c; Milano, Cheer, & Novelli, 2019; UNWTO,
2018). Most stakeholders of tourism correlate overtourism with overcrowding
phenomenon or make overtourism and mass tourism perceptions synonymous.
Indeed, crowding or overcrowding perception is a matter of individual’s sensi-
bility or perceived response to crowd density (Shelby & Heberlein, 1984) and
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