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Maria João Custódio holds a PhD in Management from University of Exeter
Business School (UK) and Specialization in Marketing from ISCTE (Portugal).
He is a researcher at CiTUR – Centre for Tourism Research, Development and
Innovation, and a Guest Professor at University of Algarve – School of Man-
agement, Hospitality and Tourism. His research interests focus on tourism,
marketing, and management, particularly in the impact of events, image
perception, sports tourism, and elderly tourism. He shows intense participation in
EU and national fundamental and applied research projects, ERAMUS1 pro-
jects, and holds publications in international peer reviewed journals and books,
being also reviewer of well-established journals and received two tourism research
prizes.
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Chapter 1

INTRODUCTION

Noel Scott
Edith Cowan University, Australia

Manuela Guerreiro
University of Algarve, Portugal

Patrı́cia Pinto
University of Algarve, Portugal

This book draws upon papers submitted to the t-Forum2020 conference entitled
“Breaking Barriers in the Changing World: Bridging Theory and Practice in
Tourism” held in Algarve, Portugal (18–20March 2020). The t-Forum is about
transfer of knowledge/intelligence to and within tourism. The intent is to couple
concepts and their applications to bring together researchers and practitioners
who work on tourism from a variety of approaches, disciplines, and fields. The
papers from the conference were supplemented by a general call for chapters.
The chapters in this edited book are all examples of studies that seek to transfer
intelligence to and within tourism. The book may be especially of interest to
those involved in the management of tourism destinations. The chapters have
been divided into five sections: strategy, new markets, stakeholders, infrastruc-
ture, and research and knowledge management. Within these sections,
cross-cutting themes include the importance of social and environmental sus-
tainability and integration of governance.

The first section of destination strategy discusses three cases from Italy
and one from Far East Russia. Chapter 2 examines the implementation of a
national strategy for the development of rural Italian regions and its rela-
tionship with tourism. The case illustrates the difficulties of aligning
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development strategy across levels of government and with industry and the
community. Chapter 3 contrasts and compares the development of Genoa,
Turin, and Milan over the past decades and their movement from an
industrial to a postindustrial experience economy. Chapter 4 discusses the
development of tourism in the Russian Far East focusing on the “Twin
Cities” of Blagoveshchensk (Russia) and Heihe (China). This is discussed as
an example of an experiential core developing at a peripheral destination.
The effects of politics between China and Russia on cross-border tourism are
examined, and the recent effects of COVID-19 are noted. Chapter 5 returns
to Italy and the urban development strategy of Mestre on the outskirts of
Venice. The chapter contrasts undertourism in Mestre, with overtourism
suffered by Venice. The authors present a well-argued case for the expansion
of the core tourism area of Venice to include Mestre, and in doing so
highlight the politics of place development.

The section on new markets has two chapters from small islands in the
Atlantic Ocean. Chapter 6 provides the results of a tourist well-being project
in Madeira Island, Portugal. This study allows for design of customized
experiences that can enhance tourists’ psychological profile and their
well-being. These experiences include gastronomy, walks along irrigation
channels (Levadas), and scenic landscape. Chapter 7 presents results of
research that segments and characterizes senior tourists who used online
information to book their trip to the Azores Region in Portugal. This
highlights the importance of information and communication technology
and its use in understanding tourist behavior.

The third section focuses on destination stakeholders. In Chapter 8, the
authors provide a case study of the development of a small village in Saudi
Arabia based on its archaeological heritage and religious significance. This
raises questions concerning the involvement of local residents in tourism
development and how they can benefit from it. Chapter 9 presents the
intertwining model which examines the level of influence of events on the
public policies in a destination and its interface with the different actors
involved. The chapter identifies stages in the evolution of public policies and
their relationship to the networks of different actors, noting that stakeholders
can have multiple roles. Chapter 10 examines support by residents of San-
tiago Island, Cape Verde, for tourism during COVID-19. The results indicate
that residents’ support for tourism was positively influenced by their quality
of life. Thus, the more tourism benefits locals, the more they support tourism.
Chapter 11 reports on stakeholder views of the historic centre of São Luı́s,
Brazil, a UNESCO World Heritage site. While World Heritage Site listing
protects a site, it can improve tourism but bring little benefit to residents.
This study examines the perceptions of residents and other stakeholders of
this site.

The fourth section discusses infrastructure and its importance and devel-
opment for tourism. Chapter 12 discusses energy, specifically the adoption of
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solar energy in Croatia. This is done by examining good practices in several
locations around the Mediterranean Sea. The impact of politics and public
opinion on solar power strategy are noted. Chapter 13 discusses the legal
infrastructure of tourism and the use of arbitration from the perspective of
litigation. Tourism disputes often involve two legal systems, and organiza-
tions can use arbitration instead of courts to get a good effect. The next
chapter examines ports and sea transport. Chapter 14 provides results from
research as part of the Spain–Portugal Cross-Border Cooperation EU Pro-
gram. The aim is to design a sustainable and transboundary maritime
transport system in the Gulf of Cádiz, which includes the Spanish provinces
of Cádiz (its Atlantic coast) and Huelva, together with the Portuguese region
of the Algarve. The findings indicate demand for potential tourism packages
created around boat trips with sun-beach, gastronomy-wine, and
culture-landscape vectors as the main attractors.

The final section and chapter discuss the importance of research in
destination management. While many of the chapters in previous sections use
research of various types, Chapter 15 seeks to develop innovation in a
destination using the concept of a living lab, which is a model of open
innovation characterized by a networked approach to innovation, enabling
local communities’ participation in the sustainable development of tourism.
This chapter is a good practice case targeted at transfer of knowledge/
intelligence to and within tourism. Finally, Chapter 16 provides some key
lessons for management of tourism destinations and directions for further
research.

Introduction 3
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Chapter 2

TOURISM IN PERIPHERAL AREAS
National Strategy for Italian Regions
Nunzia Borrelli
Univeristà di Milano Bicocca, Italy

Lorenza Sganzetta
Univeristà di Milano Bicocca, Italy

Elisa Rossi
Univeristà di Milano Bicocca, Italy

Abstract: This chapter discusses the development of tourism in periph-
eral areas, prompted by the “National Strategy for Inner Areas”
developed by the Italian National Government. The strategy, backed by
policymakers, business owners, local communities, and environmental
nongovernmental organizations (NGOs), aims to stop demographic
decline by boosting sustainable tourism practices. A case study of Valle
D’aosta examines the problems and their solution in the implementation
of the strategy. It discusses how to make strategy implementation less
complex and whether sustainable tourism is possible in such areas –

whether it is an oxymoron, or whether it is a utopia that is worth
pursuing. Keywords: Sustainability; peripheral regions; inner areas; local
development practices; spatial policies

INTRODUCTION

A large part of Italy, accounting for more than half of the territory and a
little less than a quarter of the population, is composed of areas characterized
by marginalization, degradation, and abandonment and is located far from
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the big cities. Such areas in peripheral regions, called “inner areas,” have
undergone a progressive marginalization and de-anthropization, with a
reduction in the use of territorial capital. Their small, inhabited centers offer
limited access to essential service (Agenzia per la Coesione Territoriale, 2013;
Lucatelli, 2016; Mantino & Lucatelli, 2016). While they have many problems
and difficulties, still they are equipped with precious resources. Recently, the
national government initiated tourism-focused development to enhance the
local resources located in these areas.

Strengthening inner areas through tourism implies changing pre-
conceptions about development and providing “governance capacity” in
these locations (Borrelli, 2009). The goal is to implement “active landscape
conservation” (Salvatore, 2015) based on the principle of coevolution among
place, community, and tourism economy. This means opting for sustainable
practices that aim to reactivate the place’s value and the local community. The
Italian government has taken the potential of inner areas into account in the
National Reform Program developed by Dipartimento per lo Sviluppo e la
Coesione Economica (2013), which has adopted the National Strategy for
Inner Areas, aiming to stop the demographic decline and boost sustainable
tourism practices.

This chapter discusses the most important steps in the development of the
concept of sustainability related to tourism and its connection with regional
development. It presents the process of constructing the national strategy for
the inner areas, identifying the actors involved, and clarifying the strategies
needed to attain sustainability and sustainable tourism. A case study helps to
suggest the strengths and weaknesses of the national strategy implementation
and of sustainable tourism.

DEVELOPING SUSTAINABILITY IN TOURISM

The first signs of interest toward a more respectful approach to local culture
and the environment – crucial elements of the tourism product – can be
found in the Manila Declaration on World Tourism that resulted from the
1980 World Tourism Conference held in Manila:

Tourism resources available in the various countries consist at the same
time of space, facilities, and values. These are resourcing whose use
cannot be left uncontrolled without running the risk of their
deterioration, or even their destruction. The satisfaction of tourism
requirements must not be prejudicial to the social and economic
interests of the population in tourist areas, to the environment or to
natural resources, which are the fundamental attraction of tourism, and
historical and cultural sites. All tourism resources are part of the
heritage of humanity. National communities and the entire
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