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Chapter 8 Films on Social Media Sites and Websites of Selected
Dalmatian Museums 95
Mirko Duić
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Rino Medić earned his PhD at the Faculty of Economics in Osijek, Croatia, with
a dissertation on ‘The role of volunteering in remote communities’ under the
mentorship of Professor Dan Ebener, PhD, from St Ambrose University, USA.
Rino was leading various projects including many business and scientific con-
ferences. Rino started and leading the project ‘What can we do for children’ which
aims to educate and support teachers in elementary and high schools in Croatia.
Also, he is a founder and member of the international association Šipan Acad-
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Frano Plišić, PhD, after finishing high school, in 2012, entered the Faculty of
Economics & Business of the University of Zagreb and graduated with highest
honours in 2017. He worked in Hotel Tamaris in Baška on the island of Krk, in
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as part of a postgraduate doctoral study in Social Sciences. In 1997, Škrtić assumed
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Preface: Overcoming Geographic
Discrimination in Research
Martina Topić

The editors of the book on cultural and creative industries in Southeastern
Europe, Creativity 360 Degrees: Exploring the Dynamics of the Creative Industries
in Southeast Europe rightfully say that creative industries are important for cul-
tural, economic and political strategies in the 21st century, and particularly for gig
economies, entrepreneurship and fostering creativity. Since many freelancers are
historically women, particularly working mothers (IPSE, 2022), understanding
these industries is important from the perspective of gender equality too. In
addition to that, the COVID-19 pandemic has particularly affected creative and
cultural industries due to global lockdowns, which means that the usual benefit of
cultural and creative industries as supporters and drivers of innovation, creativity,
diversity and social cohesion has taken a backturn during the pandemic.

Since creative and cultural industries are globally acknowledged as contribu-
tors to tackling important issues such as social inequality and environmental
crisis, it goes without saying that these industries are essential in creating a better
world that will work for everyone. I have consistently argued in my work that
equal societies are better for everyone, but equal societies cannot be created
without tackling social class discrimination and poverty, which is exactly what
these industries tackle because many small business owners and entrepreneurs
come from traditionally underrepresented backgrounds. For example, in the
United States, 18% of the population comprises minority businesses, and while
this number is low since minorities comprise a total of 32% of the population, the
number still shows significance for minorities (U.S. Senate Committee on Small
Business & Entrepreneurship, 2023). In addition, small and medium-sized busi-
nesses (SMEs) constitute 99% of businesses in OECD countries, and minority
businesses constitute a considerable percentage of new start-ups and SMEs
(Farmaki & Altinay, 2015).

Despite lockdowns and the devastating effect the pandemic has had on these
industries, they have shown resilience and continue to thrive. However, some
regions are more developed than others when it comes to creative and cultural
industries, and according to some information, Southeastern Europe lags in the
development of these important industries. Therefore, it is essential to tackle this
lack of development, and for academic literature, it is essential to tackle this
region to help expand these valuable industries that ultimately empower those
who historically lacked the support they needed to thrive.



While lots of work has been done on creative industries and the gig economy in
the Western world, not much is known about Southeast Europe. This lack of
knowledge is a part of a wider trend of Westernisation of research, and due to the
competitiveness of academic publications and the proliferation of research driven
by various metrics in Western countries, there is simply no room for all. Sadly, this
means that some countries get an advantage in publishing their perspectives and
developments, whereas others are left behind. In the case of the editors of this book,
who are based in Croatia, the Government in Croatia introduced open access
policies in 2012 when a Declaration on Open Access was introduced (Srce, 2022),
and many other Southeastern European countries analysed in this book did the
same. However, due to SEO issues and the paradox of Google algorithm and the
way this algorithm classifies information, the most clicked information is on the top
of the Google mountain. In academic terms, the more journal is read, the more
likely articles from that journal will appear in searches; thus, authors from
Southeastern Europe will face less online visibility even if they publish in English
(and thus overcome the language barrier) and even if the Government invests in
open access. It is a paradox and no-win situation for countries which are smaller
and less influential in the global academic scene.

Therefore, this book – presented to an international audience through the
Emerald and Emerald Insights platform – provides a valuable contribution to
knowledge from a Southeastern European perspective, a perspective much needed
but often lacking in research. Authors in the book shed light on the variety of
practices in cultural and creative industries in the region and provide a platform
for increasing understanding of these industries in Southeastern Europe and
finding effective solution to foster further growth.
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Introduction
The concept of creative industries emerged in the 1990s, blending ‘creative arts’
and ‘cultural industry’ (Hartley et al., 2015). It is closely linked to social and
economic transformations, marking the transition to a new post-industrial eco-
nomic paradigm known as the ‘new economy’ (Hartley et al., 2015). Information
technology and the information revolution have been central to this shift,
fostering global connectivity and enabling the production, distribution and con-
sumption of cultural content on an unprecedented scale. This environment
empowers individual creativity and entrepreneurial initiatives, driving the com-
mercialisation of human creativity. Creative industries are essential to the gig
economy, as many creative workers are freelancers (Royal, 2018). Creative
industries have become integral to the cultural, economic and political strategies
of the 21st century. At the European Union (EU) policy level, they are recognised
as dynamic economic sectors fostering cultural diversity, social cohesion and
technological innovation. Initiatives like Creative Europe underline the EU’s
commitment to nurturing creative industries. Globally, creative industries are
acknowledged as economic responses to social inequality and environmental
crises, aligning with sustainable development by prioritising ideas and creativity
over traditional resource exploitation of land, work and capital (Howkins, 2013).
A creative economy encompasses various cultural and creative industries (CCIs),
differing from traditional economic systems by emphasising ideas, imagination
and innovation. In the EU, CCIs employ millions and contribute significantly to
national economies, though Southeast Europe (SEE) has yet to embrace these
trends fully.

Before the COVID-19 pandemic, the creative industry was the fastest-growing
sector in the EU (Ministry of Economy and Sustainable Development, n.d). The
contribution of CCIs to national economies is notable in the EU: in 2022, there
were 7.7 million people in cultural employment across the EU, counting for 3.8 %
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of the total employment (Eurostat, 2023, acc. Budak et al., 2023). It contributed
economically and positively to social dynamics and environmental protection.
Namely, unlike traditional growth paradigms reliant on resource exploitation, the
growth of creative industries hinges on human creativity and imagination. As
such, creative industries align with the principles of a new, digital, green and
socially just economy. Despite global lockdowns, creative industries displayed
resilience, underscoring their significance in navigating present and future chal-
lenges, including ongoing natural, social and economic crises. In 2019, the crea-
tive economy participated with 4.4% of the total EU GDP. Hence, CCIs turnover
and employment indicators declined sharply during the COVID-19 crisis (Euro-
pean Parliament, 2021 acc. Budak et al., 2023). Although Europe is, according to
UNCTAD Report (2022, p. 47), ‘the largest exporter of creative services (with the
exports of creative services amounting to US$ 564 billion in 2020)’, SEE lags
behind these trends. Considering that, despite Europe’s global leadership in cre-
ative services and goods, SEE countries trail behind the European average in
developing creative industries, the book provides a comprehensive overview of the
creative industries sector in SEE and beyond, emphasising its influence on
everyday life dynamics.

Southeast Europe CCIS Overview
SEE includes Albania, Bosnia and Herzegovina, Bulgaria, Croatia, Greece,
Kosovo, Montenegro, North Macedonia, Romania, Serbia and Slovenia. These
countries are located in the southeastern part of the European continent and are
often grouped together due to geographical proximity, historical connections and
cultural similarities. However, there are big differences between these countries as
some of them are members of the EU (Bulgaria, Croatia, Greece, Romania and
Slovenia), and others applied for EU membership (Albania, Bosnia and Herze-
govina, Montenegro, North Macedonia and Serbia).

The infrastructural dimension of SEE’s creative and cultural industries sector
differs from country to country. Although the CCIs play a vital role in the EU,
unfortunately, this role is not recognised in all EU member states in Southeastern
Europe. The analysis of available secondary data on the CCIs in Southeastern
Europe shows that the share of the sector in the GDP in these countries is below
the EU average, that the number of employees in the sector is generally lower
than the EU average, and that this sector is generally in the competence of the
ministries of culture, not the ministries of the economy. In Slovenia, according to
Predan and Pezdirc Nograšek (2020, p. 2), the share of CCIs in 2017 amounted to
2.7% of Slovenian GDP, that is, it generated almost three billion euros in revenue
that year. Another study claims that the share of CCIs in Slovenian GDP is 3.5%
and that the sector employs 35,212 people, which represented 4.7% of all
employees in 2017 (Murovec et al., 2022). Slovenia has more employees in the
CCIs than the EU average, but the share of CCIs in the GDP is less than in the
EU average. Similar results can be found in Croatia, where it is estimated that
CCIs participated with 3.1% of GDP in 2019 (Ekonomski institut Zagreb, 2022).
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CCIs employment in Croatia reached 3.6% of total employment in 2020 and fell
to 3.1% in 2022 (Eurostat, 2023). These Croatian results show that the number of
employees and share of CCIs in the GDP is smaller than in the rest of the EU.
Other SEE countries have even worse results than Slovenia and Croatia. For
example, in Bulgaria, the CCIs account for 2.5% of the country’s total economy;
44,000 people worked in the sector, but employment increased by 33% between
2012 and 2016 (Creative Industries in Sofia, 2018). Even 86.4% of the Bulgarian
CCIs are concentrated in Sofia; for example, 93.5% of all Bulgarian radio and
television activity and 96.3% of the production of films and TV shows (Creative
Industries in Sofia, 2018). CCIs also lag behind the EU average in Greece. This is
evident from the following data: ‘CCIs in Greece in 2014 employed 110,688
employees in 46,370 enterprises, which sold symbolic goods and services of about
V 5.3 bn, with about V 2.1 bn added value for the Greek economy, and 1.4%
contribution to the GDP’ (Avdikos et al., 2017, p. 5). In Romania, the last EU
member state in SEE, the share of CCIs in GDP ‘has been growing steadily over
the period 2002–2008, from around 4% to around 7%, with a small decrease in
2009, possibly caused by the economic crisis’ (Creative Industries characteristics
in the 3 countries and EU, 2019, p. 32). Regarding the number of the employees in
the CCIs, the highest number of employees in CCIs in Romania ‘was reached in
2005 (177,450)’ (Creative Industries characteristics in the 3 countries and EU,
2019, p. 33).

The situation in non-EU countries in the southeast area of Europe differs.
CCIs in the Western Balkan area shows limited engagement of ‘economies as
partners at international levels; limited use of EU funds/grants for CCI sector
projects’, ‘limited awareness of and participation in Creative Industry develop-
ment by key partners/ministries; no opportunities to share best practices between
regional governments; low recognition of CCIs by policymakers and creation of
public budget lines’ and ‘low awareness of Policy and Legislative Options through
provision of best practice information’. Special problem is also ‘limited data on
the economic impacts of the sector’ (Cuff & Zečević, 2022, pp. 7–8). In Serbia,
CCIs are a very important part of the country’s economy. Namely, Serbian CCIs
encompass various fields, from film and music to the information technology
sector, video game production, marketing, publishing, architecture and adver-
tising and their activities make up as much as 7.4% of Serbia’s gross domestic
product (AnCelković, 2021). However, other data show different results.
According to the Chamber of Commerce of Serbia, in the third quarter of 2022,
there were over 61,000 employees in Serbian CCIs with salaries above average,
and approximately 4% in the creation of GDP and 4% in total employment
(Jovanović, 2023).

CCIs in Montenegro belong to one of the fastest-growing sectors and are the
main drivers of the progress of the economies of developed countries. In addition
to being a significant source of income and employment, these industries
contribute to human, inclusive and sustainable development. Recognising the
importance of this sector, the Institute for Entrepreneurship and Economic
Development implements the project ‘Development of cultural and creative
industries as part of a sustainable economic sector in Montenegro’. The goal of
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the project is to strengthen the sector of CCIs by mapping these industries,
assessing the economic effects they create, identifying best practices, improving
the business skills of entrepreneurs in this sector and drafting a proposal for a
strategic framework for the development of creative industries in the coming
period. According to the Mapping of the CCIs in Montenegro, ‘the gross value
added of the CCI industry in 2017 was EUR 53 million, representing 1.5% of the
gross value added at the level of Montenegro’ (2019, p. 15). According to the
Mapping of the Creative Industries in the Western Balkans, the CCIs in
Montenegro ‘engaged 4.4% of the economy’s workforce and generated 1.4% of
the total revenues of business entities’ (Cuff & Zečević, 2022, p. 78).

Regarding Bosnia and Herzegovina, there is no official data on the number of
employees in CCIs nor the share of CCIs in the country’s total GDP. According
to the Mapping of the Creative Industries in the Western Balkans, the CCIs in
Bosnia and Herzegovina significantly contribute to GDP (5.72% of total GDP)
and have ‘the high percentage of employment in cultural establishments (4.75% of
the total employed population)’ (Cuff & Zečević, 2022, p. 59). According to the
Mapping of the Creative Industries in the Western Balkans, Macedonian CCIs
employ 3.1% (23.000 people) of Macedonian total employment, and cultural
enterprises’ ‘total value added at factor cost is V86 million, 2.3% of the total
nonfinancial business economy’ and ‘the turnover is V213 million, 1.2% of the
total in nonfinancial business economy’ (Cuff & Zečević, 2022, p. 86). In Albania,
the contribution of the creative economy ‘is around 0.5%–1% of the GDP’, which
is significantly less than in most of the developed countries, where ‘the artisan
economy contributes with around 3% of the GDP’ (Cuff & Zečević, 2022, p. 47).
In Albania, there are around 3,500 jobs in CCIs, ‘or from 0.5% up to 1% of the
labour force’ (Cuff & Zečević, 2022, p. 47). Finally, there is no official or official
data regarding CCIs in Kosovo, so it is not possible to present numbers regarding
the share of CCIs in the state GDP or the number of employees (Cuff & Zečević,
2022, p. 67).

Book Structure
Book is divided into sixparts.Thebook’sfirst part is named ‘UnderstandingCultural
Dynamics’ and consists of three chapters. The first chapter, ‘From Everyday Crea-
tivity toCollectiveDevelopment’, brings an overviewof the concept of creativity and
emphasises that the term ‘creative’ has gained widespread popularity over the past
two decades, being applied to various fields from industries to tourism. The second
chapter, ‘Cultural andCreative Industries inCroatia: Public Perceptions andPolicy’,
investigates the public perception of CCIs in Croatia, revealing low awareness and
recognition of their benefits, and suggests that policy should include public cam-
paigns to boost familiarity and support for these sectors. The third chapter is named
‘Social Exclusivity and Inclusivity of Cultural and Creative Work’ and examines
social exclusion and inclusion in SEE’s art and culture sectors, focusing on the
socioeconomic barriers to participation and the potential for cultural work to foster
communication and solidarity among disparate social groups.
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The book’s second part, ‘Economic and Social Trends in the Creative Sector’,
consists of two chapters. The fourth chapter, ‘Trends of Employment in Cultural
Industries: The Case Study from European Countries’, assesses the impact of
educational attainment and employment parameters on the cultural industry
across European countries, finding that EU countries tend to have a higher
number of full-time employed individuals in creative and performing arts, jour-
nalism and linguistics compared to non-EU countries. The fifth chapter, ‘Inno-
vative Creative Industry Practices in the Context of Social Entrepreneurship: A
Case Study of the Oksid Association’, explores the underdeveloped concepts of
creative industry and social entrepreneurship in Croatia, using the Oksid associ-
ation’s transformation into a social enterprise as a case study.

The book’s third part ‘Media, Representation, and Perception’ includes four
chapters. The sixth chapter, ‘Performers in Croatian and Serbian Media: Analysis
of Media Coverage and Public Perception’, is a study that investigates media
coverage of entertainers in Croatia and Serbia, focusing on nationalism and
sexism, using quantitative content analysis of popular sensationalist portals and a
survey to assess public perception. The seventh chapter, ‘Students’ Perspectives on
Media and Communication in Creative Industries’, examines students’ perspec-
tives on media, communication and sustainability in the rapidly evolving creative
industries, using mixed methods to analyse attitudes across various disciplines and
providing insights for both students and employers about future challenges and
job market expectations. The eighth chapter, ‘Films on Social Media Sites and
Websites of Selected Dalmatian Museums’, analyses films published by Dalma-
tian museums, examining aspects like views, user engagement, film duration and
structural complexity to understand how museums use films to connect with the
public. The ninth chapter, ‘The Contribution of The Radio Sector to The
Development of Cultural and Creative Industries’, examines how technological
evolution and the COVID-19 pandemic have impacted the radio industry and
contributed to the growth of CCIs in Croatia and the EU.

The fourth part of the book, ‘Social Interactions and Experiences’, consists of
four chapters. The 10th chapter ‘Wellbeing and Gender Differences in PR and
Communication Sector in Croatia: Descriptive Analysis of Interpersonal Rela-
tionships, Work-Life (In)Balance and Experiences of Discrimination’, analyses
data from a Croatian PR and communication sector survey, revealing gender
differences in interpersonal relationships, work-life balance and gender equality,
highlighting more significant challenges for women and the need for inclusive
policies. The 11th chapter ‘Social Experiences of Online Gaming: Socialisation
and Cyberbullying’ examines the social aspects of online multiplayer gaming
among Croatian students, focusing on both positive experiences like mutual help
and friendship, and negative experiences such as cyberbullying, harassment and
misinformation. The 12th chapter, ‘Behaviour of Young Consumers When
Buying Branded Clothes’, gives valuable insights into the purchasing behaviour of
young customers when it comes to branded clothes. The 13th chapter, ‘Trans-
formational Leadership - Where Is It Going?’ presents a comprehensive biblio-
metric analysis of transformational leadership.
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The fifth part of the book is named ‘Cultural Heritage, Tourism, and Ideology’
and incorporates three chapters. The 14th chapter, ‘Croatian Tourism – Adapted
to The Future?’ examines the competitive position of Croatian tourism based on
the critical production groups in the tourism development strategy until 2020 and
proposes future strategic directions. The 15th chapter, ‘The Visual Code and The
Hegemonic Ideology of Capitalism and Yugoslav Non-Alignment’, examines
how art and its visual code in Yugoslavia interacted with capitalist ideology
post-WWII, exploring cultural imperialism through modernist trends and events
like the Ljubljana Biennial of Graphic Arts. The 16th chapter, ‘Place Attachment
as Branding Mediator: Leveraging Expat Insights for Bucharest’s City Branding
Strategy’, addresses Bucharest’s lack of strategic city branding, proposing the use
of expat insights to enhance its image and employs Scannell and Gifford’s
Person-Place-Process Model to analyse expat emotions and experiences through
surveys and focus groups.

The sixth part of the book is named ‘Literary and Cultural Analysis’ and
consists of two chapters. The 17th chapter, ‘Modernism in Ernest Hemingway’s
Works’, analyses modernist elements in Ernest Hemingway’s ‘The Garden of
Eden’ and ‘The Sun Also Rises’, highlighting how ‘The Garden of Eden’, despite its
1986 publication, exemplifies modernism and comparing its modernist depictions
to those in ‘The Sun Also Rises’. The final, 18th chapter, ‘Multiple Literacies’,
argues that creative industries, by being inherently innovative, produce products
requiring users to learn new literacies – visual, digital, social and cultural – and
calls for these industries to clarify the personal, cultural and social impacts of their
products before marketing them. The book finishes with Conclusion Thoughts
that summarise ideas and current CCIs state of affairs in SEE.

Although the majority of authors are from SEE countries, some chapters are
written by authors who live in the rest of Europe or the USA. The different topics
and perspectives presented in the book could serve as valuable ground for the
further exploration of CCIs in SEE and the rest of the world, as they show
multiple benefits from the strategic and structural attitude towards CCIs.
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