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Foreword

Prof. Gauri Dutt Sharma
President, AIU, New Delhi
Vice Chancellor, University of Science and Technology

It gives me immense pleasure that a book on ‘Sustainable Tourism: A Compre-
hensive Multidimensional Perspective’ has been compiled by Dr Disha Sharma,
Dr Pramendra Singh and Dr Hamid Abdullah.

The world of tourism is undergoing a significant transformation, driven by a
growing awareness of the need for sustainability and responsible practices. In this
evolving landscape, the concept of sustainable tourism has emerged as a crucial
focal point, encapsulating the delicate balance between economic progress,
environmental conservation and social development. I am sure that book on,
‘Sustainable Tourism: A Comprehensive Multidimensional Perspective’, probes
into the multifaceted dimensions of sustainable tourism, exploring various case
studies, research findings and insights from experts across the globe.

The intersection of economic progress and environmental conservation within
the context of hosting extensive international events, with a spotlight on Expo
2020 Dubai. Prof Anushka Lydia Issac offers a comprehensive analysis of Expo
2020 Dubai’s sustainability framework, showcasing how the event navigates the
challenges of sustaining a global showcase while upholding environmental
stewardship.

The challenges faced by ecotourism establishments in Zimbabwe provide
valuable insights into the factors affecting the potential for sustainable ecotourism
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in the region. This highlights the importance of effective marketing, collaboration,
and community involvement, as well as the economic, social, and environmental
aspects of managing tourist influx. The collaboration between stakeholders and
conservation initiatives is crucial in this context.

The new transformative aspects of green tourism in the Himalayan region have
created profound revolution in the lives of local communities; on the other hand,
Spain’s wine tourism industry, focusing on economic, social and environmental
benefits of wine tourism, is offering insights for industry leaders and policy-
makers. The Vibrant Village Programme in Ladakh, India, has significant socio-
economic impacts and promotes sustainable tourism. Tourism has played an
important role in the economic development of the Jammu and Kashmir region,
indicating its potential to drive economic growth and regional advancement.

The book has been divided into 15 chapters. The contributors have been
selected both from India and foreign institutes. This gives an idea of fast-growing
tourism industry both at national and international levels. It is influencing the
economy of the country and bringing new opportunities to the youth.

The comprehensive exploration of sustainable tourism from diverse perspec-
tives — spanning environmental conservation, community development, economic
growth, and cultural preservation —makes this book a valuable resource for
researchers, policymakers, industry practitioners, and students interested in
advancing sustainable tourism practices globally. I congratulate the editors for
their committed efforts for editing new knowledge and new approach for sus-
tainable tourism industry creating academic and industry linkages.



Preface

The world of tourism is undergoing a significant transformation, driven by a
growing awareness of the need for sustainability and responsible practices. In this
evolving landscape, the concept of sustainable tourism has emerged as a crucial
focal point, encapsulating the delicate balance between economic progress,
environmental conservation and social development. This book, ‘Sustainable
Tourism: A Comprehensive Multidimensional Perspective’, probes into the
multifaceted dimensions of sustainable tourism, exploring various case studies,
research findings and insights from experts across the globe.

Chapter 1 sets the stage by examining the intersection of economic progress
and environmental conservation within the context of hosting extensive interna-
tional events, with a spotlight on Expo 2020 Dubai. Prof Anushka Lydia Issac
offers a comprehensive analysis of Expo 2020 Dubai’s sustainability framework,
showcasing how the event navigates the challenges of sustaining a global show-
case while upholding environmental stewardship.

In Chapter 2, Mr Livingstone Mhonda and colleagues shed light on the
challenges faced by ecotourism establishments in Zimbabwe, emphasising the
need for a balance between social, economic and environmental goals. The
chapter provides valuable insights into the factors affecting the potential for
sustainable ecotourism in the region, highlighting the importance of effective
marketing, collaboration and community involvement.

Moving on to Chapter 3, Maulita Sari Hani and Syafri Tuharea present a case
study of manta ray tourism in Raja Ampat, Indonesia, examining the economic,
social and environmental aspects of managing tourist influx. The chapter offers
recommendations for sustainable tourism practices, emphasising the importance
of collaboration between stakeholders and conservation initiatives.

Chapter 4, authored by Dr Arun Bhatia, Dr Aditi Sharma and Dr Ruchi
Sharma, explores the transformative aspects of green tourism in the Himalayan
region. The authors delve into the case studies of green entrepreneurs, illustrating
how their initiatives have brought about a profound revolution in the lives of local
communities.

In Chapter 5, Javier Martinez-Falc6, Eduardo Sanchez-Garcia, Bartolomé
Marco-Lajara and Joaquin Martinez-Falco take us on a journey through Spain’s
wine tourism industry, focusing on the sustainable practices adopted by Bodegas
Franco-Espafiolas. The chapter highlights the economic, social and environ-
mental benefits of wine tourism, offering insights for industry leaders and
policymakers.
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Chapter 6, authored by Dr Rekha Maitra, explores the role of green tech-
nology in reducing carbon footprints in the tourism industry, focusing on selected
hotels in Delhi. The chapter investigates existing sustainable practices and their
impact on carbon footprints, highlighting the need for resource optimisation and
environmental compliance.

In Chapter 7, Dr Vipin Singh and Jyoti Prakash examine sustainable tourism
initiatives for tribal community development in India, emphasising the potential
of tourism to drive economic empowerment and environmental sustainability in
tribal regions.

Chapter 8, authored by Dr Rajinder Kumar, Dr Hamid Abdullah and Tsering
Chusket, presents a case study of the Vibrant Village Programme in Ladakh,
India, evaluating its performance and socio-economic impacts. The chapter
provides valuable insights for destination management and event planners.

Chapter 9, authored by Dr Farah S. Choudhary and Najma Khatoon,
explores the impact of digital content on destination loyalty, focusing on Ladakh
tourism. The chapter examines the correlation between social media activity and
visitor loyalty, offering insights for tourism marketers and destination managers.

In Chapter 10, Dr S. Kumaran, Dr B. Latha and Dr T. Milton present an
analytical study of tourist visits to Kumbakarai Waterfalls, highlighting the
importance of tourism facilities and transportation infrastructure in enhancing
tourist experiences.

Chapter 11, authored by Kingshuk Biswas, showcases the solarisation of
Modhera Sun Temple in Gujarat, India, as a sustainable energy initiative. The
chapter explores the integration of solar energy with historical heritage, offering a
model for rural electrification and sustainable tourism.

Chapter 12, authored by Mr Raushan Kumar, Mr Niranjan Deo Pathak and
Shiv Swaroop Jha, examines the role of tourism in the economic development of
the Jammu and Kashmir region, emphasising the potential of tourism to drive
economic growth and regional advancement.

Chapter 13, authored by Dr Alka Maheshwari and Dr Aruditya Jasrotia,
focuses on the development of ecotourism in Himachal Pradesh, India, with a
case study of Spiti Valley. The chapter explores the economic and environmental
benefits of ecotourism, highlighting its potential for sustainable tourism
development.

In Chapter 14, Parikshita Khatua and Liji Panda critically examine the role of
subsidies in promoting sustainable tourism and economic growth. The chapter
offers insights into the strengths and weaknesses of subsidy programmes,
providing recommendations for policymakers and stakeholders.

Chapter 15, authored by Shreeansh Mishra, Jitendra Mohan Mishra and
Vaibhav Bhatt, explores the role of self-help groups in promoting destination
sustainability. The chapter examines the impact of Self Help Groups (SHGs) on
economic empowerment, cultural preservation and environmental conservation,
offering valuable insights for sustainable tourism development.



Preface  xxv

Collectively, these chapters offer a comprehensive exploration of sustainable
tourism from diverse perspectives, spanning environmental conservation, com-
munity development, economic growth and cultural preservation. We hope that
this book serves as a valuable resource for researchers, policymakers, industry
practitioners and students interested in advancing sustainable tourism practices
globally.
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Chapter 1

Sustainability at the Crossroads of Global
Showcases: Balancing Economic Progress
and Environmental Conservation in Expo

2020 Dubai

Anushka Lydia Issac'
Westford University College, UAE

Abstract

In an era where exceptional exhibitions and mega-events garner global atten-
tion, the association between economic advancement and environmental con-
servation grabs focus. This has never been more apparent than at Expo 2020
Dubai, a global event that incorporated progress, innovation and culture
(Haneef & Ansari, 2019). This chapter aims to explore the relationship between
sustainability, economic progress and environmental conservation through the
lens of Expo 2020 Dubai. The research approach relies on prominent case
studies, accentuating the contribution of Expo 2020 Dubai towards the global
discussion on sustainable event management. This chapter dives into the sus-
tainability framework, exploring strategies including eco-friendly infrastruc-
ture, energy efficiency, waste management and community engagement. It
demonstrates Expo 2020 Dubai’s proactive approach in addressing the chal-
lenges of hosting mega-scale events sustainably. This chapter also adds value by
elucidating the parallel sustainability journey, that is otherwise, often over-
shadowed by the economic aspects of global events (AML Gomba et al., 2018).
On the whole, this chapter significantly contributes towards the understanding
of sustainable event management by accentuating Expo 2020 Dubai. It high-
lights the event’s role in driving environmental awareness and innovation,
demonstrating how such mega-scale events can inspire future sustainable
practices (Cull, 2022).
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ogies; Sustainable Development Goals; biodiversity conservation; innova-
tion in sustainability

1. Introduction

The UAE is striving to develop and boost its rich resources and
expertise in the international energy markets and enhance its
leading role as a world center for renewable energy research and
development. His Highness Sheikh Khalifa bin Zayed Al Nahyan.
The President of the UAE (Weatherby et al., 2023).

Travel and tourism, one of the major global economic sectors, boosts exports,
produces jobs and spreads wealth globally. The United Nations declared the year
2017 as the International Year of Sustainable Tourism for Development
(UNESCO), aimed at offering a chance to highlight the sector’s immense potential
contributions to the economy, society, culture, environment and heritage year
(Haneef et al., 2019). While the idea of tourism as a novel human endeavour with a
variety of implications developed gradually, the earliest attempts to characterise it
appeared throughout the 19th and 20th century transition (Cunha, 2012). The
educational aspects of travel were highlighted by philosophers like Montaigne
(1942), prior to this; writers only afterwards focused on the economic benefits of
travel. This is the case with the French writer Stendhal (1995), who is credited with
coining the term ‘touriste’, and the Portuguese writer Herculano (1838), who almost
simultaneously emphasised the benefits the country gained from foreign visitors who
came to indulge in the landscapes or the heritage.

Sustainable tourism, often hailed as the responsible alternative to traditional mass
tourism, has garnered significant attention in recent years due to its purported
commitment to environmental conservation, social responsibility and economic
development (Cull, 2022). The principle behind sustainable tourism is to maximise
the positive effects of travel while minimising its detrimental effects on the envi-
ronment, society and local economies. Sustainable tourism addresses the needs of
tourists, the travel industry, the environment and host communities by thoroughly
considering the economic, social and environmental effects of travel both now and in
the future. Itis not an exclusive kind of tourism; rather, all types of tourism could aim
to become more environmentally friendly (United Nations Environment
Programme (UNEP) & World Tourism Organization (UNWTO), 2005).

The preferred notion of ‘Sustainable Development’ proposed by the World
Tourism Organisation (WTO):

Sustainable Tourism Development meets the needs of present
tourists and host regions while protecting and enhancing
opportunities for the future. It is envisaged as leading to the
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management of fall resources in such a way that economic, social,
and aesthetic needs can be fulfilled while maintaining cultural
integrity, essential ecological processes, biological diversity, and
life support systems.

While the definition of ‘alternative’ or ‘responsible’ tourism is very broad and
occasionally ambiguous (Theobald, 2013), case studies from the past and present
that address challenges related to sustainable tourism typically understand ‘alter-
native’ tourism to be the antithesis of mass tourism (Weaver, 2007). Tourism that is
categorised as ‘alternative’ is thought to be locally managed, thoughtfully planned,
qualitative and value conscious. In contrast to traditional tourism, a sustainable
approach aims to preserve and improve prospects for future generations while also
acknowledging the value that local people, customs and lifestyles provide to the
visitor experience. According to Cater (1993), there are three main goals for sus-
tainable tourism: preserving the environment in order to accomplish the first two
goals, meeting the needs of the host population in terms of bettering living standards
both temporarily and permanently and catering to the needs of an increasing number
of tourists. The ‘sustainability trinity’, which strives for the seamless and transparent
integration of the economy, society and environment, is highlighted by Farrell
(1999). Liu (2003) claims that sustainable tourism requires both the environmen-
tally friendly use of resources and the sustainable expansion of tourism’s contribution
to the economy and society. Without a solid understanding and appropriate man-
agement of tourism demand, neither can be accomplished.

The theme of this chapter encapsulates the essence of this broader challenge. In
a period when the preservation of natural and cultural heritage competes with the
relentless advance of contemporary life, the pursuit of equilibrium becomes both a
philosophical and practical imperative. Our globe is witnessing a slew of initia-
tives aimed at striking this equilibrium, but none is arguably more iconic than
Expo 2020 Dubai. This worldwide display represents not only the pinnacle of
human achievement and creativity but also serves as a litmus test for our
commitment to sustainability. Across literature, some authors (Desai, 2013;
Henderson, 2006; Ryan et al., 2012; Sangeeta & Anandkumar, 2014; Saxena,
2011; Zaidan & Development, 2016) happen to have characterised tourism
growth in a more conventional ‘destination’ sense (Butler, 1980; Gunn, 1993), but
few have examined the patterns of that growth or, perhaps more importantly,
addressed the political commitment (Brent Ritchie & Crouch, 2010) that has both
facilitated and fuelled the rapid growth of Dubai as an international tourism hub.

In the broader perspective, this chapter seeks to go beyond the immediate
confines of Expo 2020 Dubai. It aims to contribute to a global conversation about
sustainable tourism, by investigating strategies that cross geographical bound-
aries. By critically evaluating the intricate interplay between progress and con-
servation, this chapter aims to offer nuanced insights and practical solutions.
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Dubai's Development |
EXPO 2020 =LSu5tainable Tourism

Fig. 1.1. Conceptual Framework. Source: Author.

1.1 Conceptual Framework

Within the scope of Expo 2020 Dubai, the conceptual framework (See Fig. 1.1) of
this study navigates the complex intersectionality of environmental protection,
economic advancement and sustainability. Expo 2020 is the independent variable
that is driven by the combined force that exists between ‘sustainable’ or ‘respon-
sible’ travel and Dubai’s continued growth. The dependent variable indicates the
extent to which Expo 2020 promotes behaviours that minimise environmental
damage while maximising societal and economic advantages. The dynamics
between Expo 2020 and sustainable tourism are influenced by Dubai’s develop-
ment, which acts as a moderator variable and the last arm of the framework. This
framework probes the opportunities and challenges associated with striking a
balance between environmental conservation and economic advancement by
delving into the complex dynamics, trade-offs and potential synergies that emerge
when sustainability is placed at the centre of a global exhibition.

2. Dubai’s Portrayal as a Tourism Destination

Among the United Arab Emirates (UAE)’s seven Sheikhdoms (Emirates) are Dubali,
Abu Dhabi, Sharjah, Ajman, umm al-Quwain, Ras al Khaimah and Fujairah. Out of
the 4.1 million people living in the United Arab Emirates, 79.9% are non-nationals,
and there were approximately 825,000 Emiratis in the 2005 census.

The Dubai Commerce and Tourism Promotion Board (DCTPB) was founded in
1989 with the goal of promoting the destination to business and upscale travellers
from predominantly wealthy societies (Laws, 1995). In 1997, the DCTPB was
replaced by the Department of Tourism and Commerce Marketing (DTCM), which
was granted more authority to manage the development, planning and oversight of
the tourism industry. DTCM manages marketing across continents like Africa,
Australia, Europe, North America and southern and eastern Asia and runs about 18
overseas offices in important tourist-producing nations. While it’s a common belief
that Dubai’s rise as a global travel destination has occurred in the last 10 years, the
early to mid-1990s was a more pivotal time for development as it laid the groundwork
for an organised tourism infrastructure. A thriving and alluring services sector
industry was made possible by the building industry’s expansion in the 1970s and
1980s. Ten international sporting events were held between June and December
1993, and seven airlines started offering direct flights from the United Kingdom to
Dubai in January 1994 (Laws, 1995).
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Table 1.1. Global Top 10 Destination Cities by International Overnight
Visitors, 2018.

Rank Destination City 2017 2018 2019 (Growth Rate Forecast)
1 Bangkok (Thailand) 21.09 22.78 3.34%
2 Paris (France) 17.41 19.10 2.24%
3 London (United Kingdom) 19.83 19.09 3.47%
4 Dubai (UAE) 15.79 15.93 1.68%
5 Singapore (Singapore) 13.90 14.67 4.00%
6 Kuala Lumpur (Malaysia) 12.58 13.79 9.87%
7 New York (United States) 13.13 13.60 2.94%
8 Istanbul (Turkey) 10.70 13.40 8.14%
9 Tokyo (Japan) 11.93 12.93 10.02%
10 Antalya (Turkey) 9.42 12.41 8.14%

Source: Adapted from Statista.com: The statistical portal, www.statista.com/statistics/284636/
visitorarrivals-in-Dubai-from-international-destinations

From about 374,000 arrivals in 1982 (Henderson, 2006) to just over 15 million
in 2017 (Statista.com: The statistical Portal) (As indicated in Table 1.1), the
destination has evolved into a ‘lifestyle’ destination known for sun, sea, sand and
designer shopping, in addition to some of the most opulent hotels and golf courses
in the world. In contrast to the other Gulf countries, Steiner (2009) emphasises
that ‘Dubai is the undisputed epicenter of an iconographic destination development’
in which Dubai is a ‘hyperreal’ destination rather than a historical or cultural
destination, with growth powered by the creation of new hotels and attractions
designed to cater to Western tourists. Anthonisz and Mason (2019) also discuss
the hyperreality of the service experience and the ‘theme park’ approach to
strategy that looks to propel the Dubai brand ahead in terms of success. Initially,
the DTCM, which replaced the Dubai Commerce and Tourism Promotion Board
in 1997, and Emirates Airlines, which was founded in 1985, were the two main
amplifiers of the Dubai brand’s development and its establishment as a ‘hyper-
real’ destination. The visionary leadership of His Highness, Sheikh Mohammed
bin Rashid Al Maktoum (DTCM), the city’s advantageous location, its reputa-
tion for safety and its multi-award-winning marketing campaigns have all
contributed to the development of Dubai’s tourism strategy (Anthonisz & Mason,
2019). The rise in tourism corresponds with the expansion of the national flag
carrier, Emirates Airlines, which has made use of Dubai’s strategic location to
expand globally and now flies to 154 destinations in 86 countries (The Emirates
Group).

According to the Dubai Economic Report (Government of Dubai, 2018), there
are 20 different economic sectors that make up the varied Dubai gross domestic
product (GDP). The tourism industry, which includes lodging and dining, saw the


http://www.statista.com/statistics/284636/visitorarrivals-in-Dubai-from-international-destinations
http://www.statista.com/statistics/284636/visitorarrivals-in-Dubai-from-international-destinations

6 Anushka Lydia Issac

most gain. The industry with the fastest growth rate was tourism. With an 8%
GDP growth rate in tourism, the sector was a major driver of Dubai’s overall
GDP growth rate in 2017. In 2019, UAE Tourism was ranked (33rd) interna-
tionally and first in the Middle East (The World Economic Forum, 2019).
According to the 2019 Global Destination Cities Index survey (Mastercard,
2019), the Emirate saw 15.93 million foreign overnight visitors in 2018 and is
predicted to continue growing on this success in 2019. Among the world’s most
visited cities is Dubai. For the fifth consecutive year, Dubai has remained the
fourth most visited city worldwide.

In terms of geography, Dubai’s desert environment remains incompatible with
large-scale tourist development, given the extreme temperature and likely scarcity
of resources to entice visitors. This, however, has not decelerated development in
any manner and on the contrary appears to have served as a robust engine
towards growth, since Dubai’s expansion has not been at the price of displaced
inhabitants or constrained by existing infrastructure (Anthonisz & Mason, 2019).
Although the emirate’s early success was primarily based on trade and income
from the acknowledged declining oil reserves, this has enabled the UAE to evade
the traditionally lengthy and challenging process of conserving and capital
accumulation that accompanies economic growth and rather jump straight to the
stage of high mass consumption (Shihab). As a result, Dubai has switched its
focus from oil and trade to transforming into one of the world’s fastest growing
tourism destinations.

It’s interesting to note that Dubai’s reputation has been deliberately and
purposefully built on a platform of five-star (or seven-star) luxury offered by an
international brand presence that is tailored to visitor experiences in an Arabic,
tolerant and cosmopolitan environment, rather than on offering culturally
Islamic tourism experiences for visitors from the surrounding area (Anthonisz
et al., 2015). The country’s premier travel and business destination is Dubai,
which boasts luxurious resorts, championship golf courses, exemplary shopping,
prestigious restaurants and renowned architectural sites. According to AML
Gomba et al. (2018), a majority of respondents cited ‘leisure and entertainment’
as their prime reason to visit Dubai, while almost 50% of tourists claimed to be
in Dubai for business, and roughly 33% were there to visit friends and family.
Further, almost one-third of those surveyed said that Dubai’s culture and
tradition were what drew them to the city. Fig. 1.2 illustrates the respondents’
perception of Dubai as a tourist destination — Global Results, according to a
survey conducted by the Centre for Sustainability Through Research and
Education — approximately 80% (out of 1,790) of the participants expressed
agreement with the 18 sustainability-related statements, suggesting that the
majority of them view Dubai as a destination for sustainable tourism.

Scholars typically view Dubai as a strong model of tourism development, even
though they acknowledge certain obstacles (Bagaeen, 2007; Govers & Go, 2009;
Henderson, 2006; Sharpley, 2008). Bagaeen (2007) highlights Dubai’s status as an
‘instant city’ and the ‘outcome of a super-fast urbanism’ while also acknowledging
that, in light of socially divided lifestyles and ongoing environmental concerns,
the city may not be able to sustain itself in the long run. According to Govers and
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Mean

Overcrowded destination

Eco-friendly accommodation

Well preserved natural resources

Environmentally friendly destination

A variety of sustainability initiatives

A variety of eco-friendly tourist activities

Plenty of activities related to improving health and well-being
Well preserved cultural heritage

Widely available local Emirati products

Friendly local residents

Offers good value for money

Possibility to experience different cultures

Good public transport

Local food available in the city
Authentic tourist destination
Friendly tourism services staff
Safe tourist destination
Luxury holiday destination

Clean city

Std. Deviation

Fig. 1.2.  The Respondents’ Perception of Dubai as a Tourist
Destination — Global Results. Source: Adapted from chrome-extension://
efaidnbmnnnibpcajpcglclefindmkaj/https://www.globalsurvey-sdgs.com/wp-
content/uploads/2020/01/20200205_SC_Global_Survey_Result-
Report_english_final.pdf

Go (2009), among other things, the creation and promotion of a wide range of
tourism products, creative megaprojects, useful public sector activities and the
building of brand equity are all contributing factors to Dubai’s status as a ‘very
powerful international brand . According to Sharpley (Govers & Go, 2009), there

are a number of proactive ‘pro-tourism’

policies that can be implemented to boost

the growth of the industry. These include international investment, the liberali-
sation of visa requirements, the revision of restrictions on foreign land ownership
for specific tourism projects, non-interventionist trade policies (like ‘open skies’)
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and the easing of stringent moral codes of conduct related to dress code and
alcohol consumption.

The micro-reconstruction of the world itself symbolically endorses the con-
ceptual significance of the ‘World as a symbolic fabrication of Dubai’s devel-
opment ethos. Projecting a science fiction fantasy, the city has given rise to a
number of home-grown brands, including the largest shopping mall in the world
(Dubai Mall), the largest prize money in the world for a horse race between M. L.
Stephenson and J. Ali-Knight (Dubai Cup), the first purpose-built maritime
centre (Dubai Maritime City), the first (informally recognised) ‘seven-star’ hotel
(Burj Al Arab), the tallest building in the world (Burj Kalifa) and the tallest hotel
in the world (Rotana Rose Towe Nestled among luxury residences and corporate
offices, Burj Kalifa is home to a hotel designed by Giorgio Armani and boasts the
fastest lift in the world. Located in the Gulf, five kilometres off the coast of Dubai,
are over 300 miniature real estate islands, one for each continent and one for each
country inside each.

3. Sustainable Tourism in Dubai

The case of Sustainable Tourism in Dubali is intriguing and complex, with juxta-
position between luxurious technology and the delicate desert nature. Positively,
Dubai has established itself as a sustainable travel destination and has made sig-
nificant progress in supporting eco-friendly activities (Cull, 2022). Along with the
Dubai Green Tourism Award, which will be in conjunction with World Environment
Day, DTCM has also announced the official launch of the first-ever project to cut
carbon emissions (CO5) in the hotel industry by 20%. The initiative’s primary goals
are to raise public knowledge of climate change, CO, emissions, energy consumption
in the tourism sector and environmental practices in the hospitality sector (Ayeni,
2013). Dubai’s commitment to environmental conservation is evident in its ambi-
tious projects, such as the Dubai Sustainable City (AL-Dabbagh, 2022; El-Bana,
2015; El-Jisr, 2017; Passerini & Ricci, 2020) and the Green Building Regulations
(The Municipality mandated the standards for all new buildings post the construc-
tion of 44 green buildings in 2014, to address ecology, planning, vitality, energy,
water, materials and waste building design) (Abu-Hijleh & Jaheen, 2019; Salama &
AlSaber, 2014, pp. 1309-1320). These initiatives aim to minimise carbon footprints
through the integration of renewable energy sources, energy-efficient buildings and
extensive green spaces. The city’s efforts to implement sustainable infrastructure,
including the development of sustainable transportation systems and waste man-
agement practices, deserve acknowledgement (Cull, 2022).

4. Expo 2020

Expo, as defined by the Bureau International des Expositions (BIE), is a global
event that aims to educate the public, share innovation, encourage progress and
foster collaboration. It serves as a global forum for dialogue, bringing people
from all over the world together to address the most pressing issues facing
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