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Introduction
Hugues Seraphin

Overview
Existing research on events have highlighted how important they are for com-
munities and individuals (Andrews & Leopold, 2013; Fox, Gouthro, Morakabati,
& Brackstone, 2014; Mallen & Adams, 2013; Yeoman, Robertson, Ali-Knight,
Drummond, & McMahon-Beattie, 2009). To do so, Andrews and Leopold
(2013), for instance, have used a variety of arguments. Amongst these are: (1)
History. They have indeed highlighted the fact events, and, more specifically,
festivals and cultural events, have always been prominent whether in pre-modern
society, modern society and post-modern society.

This view is also shared by Fox et al. (2014, p. 4), who argued that ‘special
events have been part of human society ever since there have been people to get
together for a short time to do something different’. Andrews and Leopold (2013)
have also highlighted the (2) social aspect of events, which is playing a significant
role in developing social capital amongst individuals within a community. To play
this cement role, Mallen and Adams (2013) have explained that events are
evolving at the same pace of individuals within the community. The term
‘event-based tourism’, for instance, has appeared because of the growing tourism
and economic impact of events for some communities (Yeoman et al., 2009).
Finally, Andrews and Leopold (2013) emphasised on the (3) legacy aspect of
events, through the concept of habitus, meaning that the type of events individuals
tends to like are often inherited from their parents.

Even though literature in the field of event management has evolved since the
first ever publication in 1922 (Getz & Page, 2020), the fact remains that no
existing literature has considered examining events management from the
perspective of infants and young adults. Additionally, existing research has
offered a variety of typology of events (Getz, 2008; Getz & Page, 2020), but none
of them have considered infants and young adults. This study is therefore arguing
that investigating events management from an infant and young adult perspective
is an opportunity to review grounded theories in events management. The same
could be said for other leisure activities and industries closely connected with
events such as tourism (Yeoman et al., 2009) and hospitality (Getz & Page, 2020;
Yeoman, 2013).
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Investigating events management studies without considering infants and
young adults is unethical. Indeed, it is unlawful to deny minors and young adults
access to certain types of products and services because of their age alone
(Enghagen & Wilson, 1995). This view is further supported by Lovelock and
Lovelock (2013), who argue that leaving out a group less well off than another is
unethical. Additionally, the United Nations Convention on the Rights of the
Child (articles 3 and 12 UNCRC) also states that it is part of the legal right of
children to have their say in matters which have impacts on their wellbeing
(Nottingham, 2022). The current lack of interest for children in events manage-
ment studies could be explained according to Nottingham (2022) by the fact
children are not allowed to vote (and therefore rely on others to represent their
interests), what puts them in a weak position, hence the reason the dogma of
ethics is not systematically applied to them.

Having said that, recent research has emphasised on the fact that the voice of
individuals under-age ought to be heard (Canosa & Graham, 2016; Canosa,
Wilson, & Graham, 2017; Poria & Timothy, 2014; Shiraani & Carr, 2021).
Indeed, in tourism, which is a field of research directly connected with events
management, there is a growing number of publications focussing on under-age
members of the society (Canosa & Graham, 2016; Canosa & Schanzel, 2021).
These publications are covering a wide range of topics, such as sustainability
(Séraphin, 2022), marketing (Séraphin & Gowreesunkar, 2020), ethics (Canosa &
Graham, 2016; Shiraani & Carr, 2021), entrepreneurship (Canosa & Schanzel,
2021) perspectives, etc.

The discrepancy between considering children as important stakeholders of a
community and children considered as not being that important is pushing
towards the more balanced view adopted by Séraphin and Green (2019) who are
arguing that children are important stakeholders for a community because they
have ideas which are worth being heard, but their view should be considered with
extreme care due to the fact they sometimes have a metaphorical perception of the
world, as opposed to objective. To address the gap in literature in events man-
agement, this edited book is focussing on infants (0–12) and young adults (13–24).

The life course framework of Zacher and Froidevaux (2021) presents the
different stages of life, namely childhood (0–12) and adolescence/youth (13–24),
which are the period where individuals go to school and develop their career
interests and their personal agency. The period of early adulthood (25–39) and
middle adulthood (40–60) is the period where individuals find their partners, start
a family (children), build their career and increase their consciousness. Finally, the
period of later adulthood (61–84) and very old age (851), which is the period of
transition from work to retirement, is also the period when family holidays are
used for intergeneration or transmission of values (Gram, O’Donohoe, Schänzel,
Marchant, & Kastarinen, 2019; Kemper, Ballantine, & Hall, 2019).

Structure of the Book
The book is articulated around four main sections, namely – Events for infants
and young adults: Theoretical Frameworks (section 1); A Youth and Childism
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Perspective of Events (section 2); Planning and delivering events: A Practical
guideline (section 3) and Case studies (section 4).

Events for Infants and Young Adults: Theoretical Frameworks is articulated
around three chapters. The first chapter ‘Children’s Engagement in Event
Tourism: A Conceptual Framework’ proposes a framework for understanding
children’s engagement in events. The proposed framework incorporates a variety
of theories and models to conceptualise the engaging experience of children. This
framework can enhance and deepen the understanding of children’s experience of
events and their complexity to enhance children’s wellbeing and assist with policy
and event practices. As the framework emphasises the significance of the level of
engagement, it is specified that children’s event profiles should be unique and
tailored to their needs and interests.

The second chapter, ‘Childhood Family Events, Memories, Nostalgia and
Sustainability Discourse: Conceptual and Theoretical Perspectives’, provides a
conceptual and theoretical perspective on the roles and impacts of childhood
research in sustainability discourse. Family events are integral towards developing
inclusive and integrated societies and in realising SDG 16. Childhood is always
eco-socialised, i.e. socially, economically and ecologically integrated with other
forms of life, to the extent that childhood nostalgia forms the basis for future
sustainable events and tourism choices.

The third chapter, ‘Marketing Sustainable Events for Children’, is aiming at
developing a framework to make awareness, engagement and empowerment
strategies central when developing events for children. In today’s world events are
used as a means to achieve an array of objectives including changing behaviours.

A Youth and Childism Perspective of Events is articulated around four chapters.
Chapter 4, ‘University Sustainability Career Information Events for Future
Leaders’, explores the nexus of sustainability and employability, within the
context of Higher Education career events. It provides insights into how
sustainability-related career information events can be managed to support the
personal and professional development of graduates most effectively.

Chapter 5, ‘How Children Experience Major Sports Events: Narratives of the
Mediterranean Games Oran, Algeria, 2022’, explores children’s experiences of
major sporting events. So doing, the chapter proposes to explore both the
perception of children’s experiences as spectators of an event; the trace of emo-
tions and memories left in the mind of the events and finally, the implications of
children’s experiences on future sports practice.

Chapter 6, ‘The Agency of Children and Young People in Sustainability
Transitions Eco-Spiritual Events on Hare Krishna Eco-Farms in Europe’, discusses
how two Hare Krishna eco-farms and their eco-spiritual events are experienced by
children. More specifically, the chapter is based on the attendance of infants to an
annual fair that takes place in two different Hare Krishna communities.

The final chapter of this section, ‘Turning Winchester (UK) Into an Eventful
Children City: Investigating the Creation of a Webtoon Festival’, provides a
methodological approach to assess the importance of children events within a
local community. From a practical point of view, it highlights to organisers of
events in Winchester gaps that need to be addressed.
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As for Planning and Delivering Events: A Practical Guideline, it is articulated
around three main chapters. Indeed, ‘7 Steps to the Perfect Children’s Event’
(Chapter 8), gives an overview of the seven steps event managers should take to
ensure they deliver successful children’s events. The advice shared in this chapter
is for all types of events for children.

Chapter 9, ‘Venue Considerations When Planning Child Centric Events’,
provides a detailed and practical assessment of key venue considerations for event
managers, when planning child-centric events. This is all the more important as
events that are designed around the needs of children are particularly challenging
to plan, and thus choosing the right venue to stage such an event is a substantial
task.

Chapter 10, ‘Sports Events and Children: ReesLeisure Management
Approach’, is about the management of sports event for children. So doing, the
sport events company, ReesLeisure which operates the ABP Southampton Fun
Run, Winchester Children’s Triathlon, Southampton Sporterium (Cycling) Youth
Races and Family Ride is used as a case study. The chapter explores some of the
key operational steps and marketing activity required to organise children’s sports
events.

The final section of the book, namely: Case Studies, is structured around the
following chapters. Chapter 11, ‘Children at Weddings: How to Manage Parents
and Children Before, During and After the Wedding’, discusses whether children
should be invited to weddings and wedding receptions and how to ensure their
presence is enjoyable for all including the young persons themselves.

Chapter 12, ‘Creating Unique Workshops and Events for Children – The Case
of Birdhouse Studio’, provides an overview of lessons learnt by an entrepreneur
on both on how to plan events for children and on how to run a business focussing
on after-school leisure activities for children. Whilst there is a wealth of theory
and academic models on the management of businesses and events, the focus of
the chapter is primarily practical with lessons learnt from direct, and sometimes
hard-earned experience.

Chapter 13, ‘Organising Events With Children With Disabilities at ANPRAS
(Mauritius): Insights and Implications’, chooses to focus on children with dis-
abilities and seeks to demonstrate that children with disability have a louder voice
than other children. Children with disabilities are an integral part of the society,
but they often confront challenges due to barriers that people throw in their way.
As a result, their participations in public events are often limited. Despite several
treaties and conventions, children with disabilities still face discrimination that
spreads into all spheres of life and not much is done to empower them to become
resilient.

Finally Chapter 14, ‘Kids TEDx: Handing Over the Microphone to Children
to Bring us all Inspiration, Learning and Wonder’, focuses on TEDYouth, a
day-long event for middle and high school students, with live speakers, hands-on
activities and great conversations. Scientists, designers, technologists, explorers,
artists, performers, etc share short talks, serving both as a source of knowledge
and inspiration for youth around the globe.
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