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Praise and Endorsement

“This book is introducing the most cutting-edge and hot topics from emerging trends in
management literature in a dramatically interesting way. The real impact its contributions
are looking to give, as well as the implications for both scholars and practitioners, will be
certainly contribute to concretely broaden the debate on global knowledge and entrepreneurial
ecosystems. A book which I will definitively want to carry in my backpack!”

Prof. Manlio Del Giudice, Editor in Chief,
Journal of Knowledge Management and Deputy Rector for

Erasmus Affairs, University of Rome “Link Campus” – Italy

“Scholars need to understand the historical patterns of thought that have occurred in a domain
to contribute to contemporary thought and practice. The Review of Management Literature
Journal represents a useful tool for promoting scientific knowledge forward. Indeed, researchers
need to understand the past, to research in the present, and thus, to impact the future. Kudos to
RoML for playing a key role in aiding managerial research.”

Prof. Mark S. Rosenbaum, Dean,
College of Business, Hawaii Pacific University,

Honolulu, USA, and Co-Editor,
Journal of Services Marketing

“Review of Management Literature is a must read by all researchers and faculties. A good
literature review helps in identifying gaps in the existing research and also helps in generating
new ideas for future research. The book covers some of the latest frameworks and trends in
literature review including some of the emerging areas of research across domains. Book also
has number of chapters based on Bibliometric analysis technique, which makes is more
interesting.”

Prof. Ramesh Behl, Director, International Management Institute,
Bhubneshwar, India

“The literature review (narrative and systematic) is the foundation of new theory development.
It gives substance to your empirical work, informs your research methods and analysis, and
guides your business practices and actions. The Review of Management Literature is ideal in
meeting the above in both academia and industry!”

Prof. Demetris Vrontis, Vice Rector for Faculty and Research,
University of Nicosia, Cyprus



We hereby dedicate this volume to all the scholars and academicians who have
made significant contributions to the body of knowledge through review literature.
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PRESENTING THE POWER
FRAMEWORK OF CONDUCTING
LITERATURE REVIEW

Sudhir Rana, Sakshi and Jagroop Singh

ABSTRACT
To overcome and solve the problems of all the research community, in this
chapter we offer everyone to focus on the Planning, Operationalizing, Writing,
Embedding, and Reflecting (POWER) framework of conducting literature
review. The framework guides the scholarly community on how to create and
evaluate literature review papers to overcome the merit dilemma on the
contribution made by review papers. With the sole focus toward review of
literature, we are pleased to present “Review of Management Literature
(RoML)” and introducing the first volume. This chapter and volume answers
the present tensions accruing in the existing literature as well as present
strategies on bridging the gaps. The chapters included in the first volume
belong to emerging research areas such as marketing, human resources,
international businesses, supply chain management, artificial neural network,
luxury consumption, financial technology (FINTECH), mergers and acqui-
sition, social media platforms like Instagram, cultural diversity, services,
sustainability, quality 4.0, entrepreneurial ecosystem, and dividend decisions.
The first volume is going to be useful to scholars in exploring future research
areas across business management disciplines.

Keywords: Literature review framework; POWER framework; systematic
review; management review; review method; writing literature review

INTRODUCTION
The role of literature review in research is well understood by the academic
community. There are various myths and methods available on conducting
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review of literature. The scientific community keeps on evolving and inventing
ways to advance knowledge. Looking at the historical scenarios on focus to
research and innovation, the focus was more on medical and engineering sciences.
It is pertinent to mention that after the year 2000, there is a tremendous growth in
management research. There are two notable developments that took place in
research and innovation in academics. First is attention to research publications
in academic community, and second is role of technology and digitalization on
performing research. These developments resulted in continued growth of pub-
lication outlets and research publications. A diversity of sources of literature
encompassed by the management disciplines appears to result in a growing need
for a systematic methodology to map the territory of management theory
(Armitage & Keeble-Allen, 2008; Watson et al., 2018).

These developments, however, solve several questions for many scholars yet
raise questions for many others. For instance, how should industry practitioners
who transit to academia start their academic track and step into the research
journey? Similarly, when scholars start a scholarly journey they often remain
confused on what to read and what to leave. Because ample literature is available
on almost every field and exploring novelty in the research projects remains a
challenge. Not only beginners, advance career scholars also face challenge on
how to maintain a balanced approach while writing literature review. Again, it is
significant to have clarity on how to make literature reviews impactful. Therefore,
it is significant to discuss once again on the importance of literature review in the
context to creation, dissemination, and assimilation of knowledge.

The objective of “Review of Management Literature” is to offer unique and
groundbreaking literature reviews and examinations of new and emerging trends
in research across the management discipline and beyond (Palmatier et al., 2018).
To simplify the earlier debates on literature review, arrange these into segments
and steps in a way that everyone knows the scope of their contribution and
choose a level that fits them.

WHY LITERATURE REVIEW IS SO IMPORTANT?
Everybody can find a bit of something while reading the prior literature. No
doubt the previous literature help in a numerous ways such as knowing about the
developments in a particular field, exploring new themes for further research, and
acquiring content for the projects and subject development. However, the
objective can be as specific as beginning the doctorate journey and exploring the
emerging trends in research. Literature review also help in smooth transition
between industry practices to academic and research practices. Here are some
questions that may bounce your mind. Such as, I have enough practical work
experience, do I need to conduct review of literature? Or I am already working on
the practical problems, and I don’t think that academic research is going to be
very useful to me. Here, I would like to demystify the ignorance of academic
literature and prefer to emphasize that academic literature is like a group dis-
cussion hosted by the publication outlets. As we contribute to the group
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discussion by providing our counterarguments and logic, similarly journals host
the debates on ongoing discussions. Therefore, it is important to learn from the
critical and progressive views of the scholars who are working on this area. At
least, this can help us to know the reasons of not/hosting the debates on a
particular area. A good review of literature helps in not only setting up a strong
doctorate journey but also getting useful ideas to carry this journey forward.
Literature review can help us in several ways such as knowing the prominent
journals, authors, and key contributions, exploring our areas of interest, research
trends, as well as scope for further research in a particular area. A review of
relevant literature is an essential feature of any academic project. An effective
review creates a firm foundation for advancing knowledge. It facilitates theory
development, closes areas where a plethora of research exists, and uncovers areas
where research is needed (Webster & Watson, 2002).

There are a number of questions that arise during this process, especially to the
budding scholars. For example, do I need to learn any specific techniques of
reviewing literature? How many papers I need to read or cite? Should I prepare
any excel sheet, hand-written, or computer-aided notes? Not only this, but the
questions can also portray the confusion of a scholar like, I am working on an
empirical paper or my PhD thesis, can I convert the literature review chapter of
mine to a literature review paper?

However, most of the earlier literature talks about the scientific processes of
writing a literature paper or literature review in general. Our objective for this
chapter is to simplify and have direct answers to the questions raised. Before, we
get into scientific process of writing a literature review, we should understand that
different objectives of conducting a review follow different processes. Hence, the
review of literature conducted for a doctorate thesis, or a particular paper, serves
objectives taken by an individual. Hence, the scope of conducting literature
review for doctorate thesis or any other project is not to bring the inconsistencies
or tensions of literature on surface. However, objectives of literature review
papers are to bring the cluster of literature in meaningful segments, map the
progress of literature, exploring inconsistencies, facets, new relationships among
the constructs/variables, and finally serving the community with a relevant and
interesting future research agenda (Kanta et al., 2021; Kaushal et al., 2021; Khan
et al., 2022). Therefore, conducting literature review in general and writing
literature review papers are two different objectives (one for self and one to serve
academic community) and, hence, need two different treatments. In both the
cases review helps in sequential organization of the previous literature in order to
attain the objectives it is carried out for.

There is a significant growth in literature review papers in the last two decades
(2000 onwards). Still, there is absence of frameworks and matrices that can
scientifically map the level and scope of literature review papers. Hence, scholars
who write literature review papers, reviewers, and editors who provide feedback
and publish the review papers often suffer with a matrix that can help in mapping
the level of contribution as well as scope of the contribution about a particular
literature review manuscript. So far, there are contributions available in the
literature that guide to scholars on how to begin, complete, and publish literature
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review (Baker, 2000), also methods of conducting literature review (especially
systematic and hybrid) are available before us. A number of studies provide
guidelines on both how to conduct and evaluate a literature review paper (Snyder,
2019) and offer tips of literature review in business and management (Fisch &
Block, 2018). It is pertinent to have an interrogative approach as suggested by
Paul, Lim, et al. (2021). But, it is difficult for the readers, reviewers, and con-
tributors to evaluate the weight of these papers. Most of these studies talk about
the methodologies and process of selecting, screening, synthesizing, and pre-
senting the literature review. However, how one paper has merit over the other
and how can a contribution be developed further remain unanswered. Also, with
objective to advance the knowledge through review papers, it is important that
the papers are based on a scientific approach throughout the sections, and the
scientific approach should not be limited only to the methodology section. With
advent of technology and a large number of publication outlets and so-called new
publications every year, it is important to have clarity to both literature review
writers and reviewers on a number of questions that seem important to answer.

Scholars who contribute literature review papers need to have clarity on the
following:

• What to read and what to leave?
• How to have best utilization of what is read?
• I have all the components and sections well addressed, still my paper is not
getting any chance in a desired publication outlet, what to do?

• How do I bring impact in my literature review?
• How do I balance the need, importance, advancements, and my own
contribution?

• How I bring in my knowledge, perspective, and experience in the paper?

Reviewers may have the following questions:

• I can see the tables and graphs on number of papers published and the journey
of literature, but I don’t know what meaningful claims these have.

• How are overall sections synchronized and relevant arguments presented
together?

• Which paper has merit over others?
• The exact knowledge contribution by the review paper remains unclear to me,
what to do?

Some common points:

• What novelty presented in the review?
• What contribution is made by the author/s?
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• How is a scientific approach maintained throughout the paper and not only in
method?

• How are inconsistencies and tensions explored and bridged?

There are multiple studies guiding how to write an impactful review paper
(Patriotta, 2020; Paul & Criado, 2020; Paul, Merchant et al., 2021). One common
suggestion given by the previous studies is on maintaining transparency and rigor
while writing literature review papers (Bodolica & Spraggon, 2018; Fan et al.,
2022). Literature review papers are acknowledged as the best instrument to
advance knowledge. Literature review remains a part of every type of study,
i.e., empirical, conceptual, or literature review based studies. Most of these
studies guide authors on focusing the differentiation among methods of con-
ducting literature review (Fan et al., 2022; Lim et al., 2022; Rana et al., 2022;
Snyder, 2019; Tranfield et al., 2003; Whittemore & Knafl, 2005). There are two
observations from the previous studies: (A) they emphasize on the method, but a
good paper is bit of everything; and (B) it is important to understand that all the
literature review contributions that are based on these methods cannot be of the
same level. So, the question is, if it is not the “method,” what makes these paper
different to each other and how do we decide about the merit of one contribution
over other?

If we are able to rate the literature review papers on the basis of their merits
over one another, that will help in achieving the objectives stated in the previous
studies on advancing the knowledge and theories. On the other hand, editors,
reviewers, and readers will also be able to evaluate the review contributions on a
common ground. Therefore, it is important to have an evaluation criterion on
which basis literature review papers can be evaluated and weighted so that
contributors, readers, evaluators, and decision-makers have a common under-
standing on mapping the scientific rigor of literature review presented.

Based on the synthetization of previous studies, a literature review paper
depends on many criteria such as topic, need, method, style, structure, implica-
tions, and writing. In fact, writing plays a central role in presenting the facts and
results of any study. Hence, the three phases that are important in writing
high-quality literature review papers (as shown in Fig. 1) are: first, involvement
phase. During this phase author should invest efforts on planning and under-
standing the need of conducting literature review. Authors should deep dive into
the goals, search strategies, and methods of conducing review. Once they are
familiar with the basics on conducting literature review papers, then start writing
the paper. It is important to have a microscopic view on detailing the unique
prepositions and reflections on the objectives. Therefore, the second phase comes
as beginning the writing. Writing is important to win the heart and mind of
editors, reviewers, and readers. Hence, submitting a neat and clean paper that
spell out all the questions and meet the objectives clearly is important. Finally,
phase three is to create impact and winning over the publication based on merits.
This phase is a blurred phase because impact is very broad. Many of the impact
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measurement matrices such as number of citations received, number of down-
loads, usage by different readers etc. result post publication. Hence, how do we
judge impact of a contribution prior to publication remained a subjective
approach. To overcome the present problem and solve the problems of all the
stakeholders, in this chapter we offer everyone to focus on the Planning, Oper-
ationalizing, Writing, Embedding, and Reflecting (POWER) framework (Fig. 2)
of conducting a literature review. The scope of a literature review can be mapped
by the criteria given from left to right. And the level of contribution is given from
top to bottom. Simply through the POWER framework, we can map the scien-
tific weight of a literature review paper. There are five criteria given on each
vertical and horizontal side. The vertical side of the framework spells out the level

Involvement Phase 

Impression Phase 

Impact Phase 

PLANNING

OPERATIONALIZING 

WRITING 

EMBEDDING 

REFLECTING

Fig. 1. Phases/Steps Involved in Writing an Impactful Literature Review.
Source: Authors contribution.

What How Why Where Whom

Concept Method Purpose Analysis and Synthesis Implications
Relevance Rigor Depth Integration Attention
Envision Approach Elucidate Debate Offer

Origination Claims Progress Proposal Application

Planning (P) Operationalizing (O) Writing (W) Embedding (E) Reflecting (R)

P
O
W
E
R

CO
N

TRIBU
TIO

N
LEVEL

OUTLINING THE SCOPE OF CONTRIBUTION

Fig. 2. The POWER Framework on Conducting Literature Review. Source:
Authors own contribution.
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of contribution. The top level stands with the basic level that answers simple
questions which should be answered in the literature review. Moving to the bottom
side of the framework the significance of the review gets better and deeper. Simi-
larly, the scope of the review can be mapped from left to right criteria. Most
interestingly, there has to be a synchronization and intersection between both left
to right and top to bottom criteria. A simple tick mark (✔) or giving a score to each
competent can help in evaluating the literature review contributions.

Why to follow POWER framework over existing framework of literature
review? The existing frameworks and methods such as systematic review talk
about the steps and processes of organizing the existing literature to bring
meaning insights (Littell et al., 2008; Palmatier et al., 2018). PRISMA approach
(Moher et al., 2015) helps in a better reporting by establishing the inclusion and
exclusion criteria to select the literature. Integrative review (Elsbach & Van, 2020;
Torraco, 2005; Whittemore & Knafl, 2005) proffers a clear point of view that
defines important research questions that should and should not be examined.
There are also ways to conduct computer-aided literature reviews (bibliometric,
content, and text analysis). But, the trend of publication is more on starting with
a large number of documents on the top of selection funnel and ending with a
very small number of papers that are actually reviewed. Sometimes this number is
even less than 10% of the total coverage. In such a case a question arises whether
the scope of the review was not logically established, or was narrowed down so
much that generalization becomes a question. Therefore, having a scientific and
holistic approach in development of a literature review paper across all the sec-
tions is important. The POWER framework helps contributors to maintain the
importance of each section in the paper and rating the level of their contributions
as well as boarding the scope of their contribution. The five components of
POWER framework are discussed below.

Planning the Review

The planning phase is the first and important part of the POWER framework. It
emphasizes that before beginning the review authors need to have clarity on what
concepts, theme, and theories are to be reviewed. What they read about this
domain, what is their experience, and when the concept was originated? They
should understand what is already available and what is that they are going to
add to the existing knowledge. Moreover, at this stage they should answer to all
other basic questions such as when this concept was established, what has been
developed in the concept over a period, and what is so interesting about it? The
review should answer on what concept/s they are brought together and what they
have in common. What are the timelines, what is the minimum and maximum
number of documents available that can be included in the review? Parsimony
and comprehensiveness are the hallmarks of a good review. Remember that
planning should be in synchronization to the other four components of the
framework.
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Operationalizing

Once the authors have clarity on what they are going to review, next they should
understand how they are going to conduct the review. While operationalizing the
review, an important aspect is that nothing should be left that can be a part of this
review. It is not about how many papers are included in the review. It is that what
is important to be reviewed should be included. Management scholars have
different ways to operationalize the review. The first step in operationalization is
to collect the relevant literature. Authors should ideally keep three level searches:
(1) searching through the digital libraries that include Google Scholar, EBSCO
Host (different databases, for example, Business Source Complete, Business
Source Elite, Business Source Premium, Ultimate and Corporate Plus); ProQuest
(different databases, for example, ProQuest Central, ABI/INFORM Global,
Business Premium Collection etc.); (2) search through the indexing. There are
many indexing at global and regional level but two most important indexing to be
accessed are Scopus and Clarivate Analytics; and (3) searching through the
publishers’ website. Some global publishers in business management domain
include Elsevier, Taylor and Francis, Emerald, Sage, Wiley, Springer, IEEE,
Inderscience, and IGI Global. It is obvious to have many duplicate documents at
this stage because many journals will have coverage to multiple indexing and
libraries irrespective of which publisher they belong to. Hence, the second stage in
operationalizing is removing duplicates. Depending on the expertise and comfort
of authors with the technology they can also use Mendeley or Endnote reference
managers. Scholars can create their own libraries in these. The organization of
literature is important in a fashion that you can understand better. For example,
organize the collected papers construct-wise or year-wise, or author-wise. This
way removing duplicates will be an easier process and justifying and mapping the
progress of literature (for example, year-wise, concept/s-wise, and journal-wise)
will also be easier. The third step at this stage is to decide what to read and what
to leave. This is an important question as we discussed above. There can be
several logics to it. Most of it depends on what is available on the concept/s you
have chosen to review. If the number of articles is too high (say you end up
having 1,0001 papers and all of these seem important to your topic), you need to
decide on the method of conducting the review. Manually handling 1,0001
papers is not going to be easy. Hence, applying a computer-aided technique (for
example, bibliometric) will be useful. However, it will depend on what is the
objective of review and are there any review papers already existing on this topic?
Alternatively, you can use Meta-Analysis or simple Meta-Analysis (Klier et al.,
2017). Moreover, it is important to decide the topic and operationalization of the
topic side by side while collecting the literature. It will help you in knowing what
other concept/s you can include when the number of documents collected are on
the lower side and how you are going to narrow them down when the number of
documents are on higher side. The inclusion and exclusion criteria are important
aspects at this stage. Business management scholars often give reference to the
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