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Index 231

vi Table of Contents



About the Contributors

Marı́a M. Carballo has a PhD from the University of Las Palmas de Gran
Canaria. She is currently a Researcher of Economics and Tourism at the Uni-
versity Institute of Tourism and Sustainable Economic Development-TIDES. Her
research interests include destination image, tourist behaviour, safe and security
and environment issues in tourism and in analysing tourist preferences. She has
spoken at numerous conferences internationally and has published widely on
tourism in various academic journals such as Tourism Economic and other
journals. She is co-editor of several book chapters with Emerald Publishing and
Routledge.

Rita R. Carballo received her PhD from the University of Las Palmas de Gran
Canaria. She is currently a Professor of Tourism and Business at the University of
Las Palmas de Gran Canaria and a Researcher at the University Institute of
Tourism and Sustainable Economic Development-TIDES, Canary Island, Spain.
Her recent research interests include cultural, tourism experience, tourist behav-
iour, image of the destination and safe and security issues in tourism and their
management and marketing implications. She has published in many peer-
reviewed journals internationally, and is co-editor of several book chapters with
Emerald Publishing and Routledge.

Karen Cripps is a Lecturer in Business Management in the Department for
Responsible Management and Leadership at the University of Winchester. Karen
has over 25 years of experience in Higher Education and holds a PhD in Sus-
tainable Supply Chain Management in tour operations and an MSc in Tourism
and Environmental Management. In her role as Champion for the United
Nations ‘Principles of Responsible Management Education’ (PRME), she is
passionate about embedding sustainability mindsets into future business leaders’
thinking. Her current research interests combine expertise in business sustain-
ability management with the transformational power of connections with nature.

Naomi F. Dale is an Associate Professor of Management in the Faculty of
Business, Government and Law at the University of Canberra. She was the
recipient of an Australian Post Graduate Award scholarship and completed her
PhD in 2013 investigating destination choice by school excursion groups in
Australia. Naomi’s research includes educational tourism, policy impacts of
curriculum and visitor research at national capital and cultural attractions. Other
emerging research interests include the application of social media, and education



strategies for engagement through e-platforms (tourism and events). Other key
areas are around sustainability, service channels, consumer behaviour and
marketing.

Souad Djedi holds a Magister in Management and a nearly completed PhD in
marketing and consumer behaviour. She has over five years’ experience in the
marketing of FMCG companies working on children as consumers. Souad is
working as a Consultant for the British organisation BBC, where she is respon-
sible for the implementation of qualitative (formative and evaluative) market
research studies about media consumption, employment and entrepreneurship in
Algeria.

Anestis K. Fotiadis is a Professor in the Department of Management, College of
Business, at Zayed University, Abu Dhabi, UAE. His research focuses on event
management, rural tourism and sustainable development. He serves as the
Associate Editor of the Journal of Tourism, Heritage & Services Marketing. His
main area of research is associated with event management, theme park man-
agement, rural tourism and sustainable development. He has published more than
40 research papers in international academic journals such as Annals of Tourism
Research, Tourism Management, Computers in Human Behavior and Journal of
Business Research, along with several books and book chapters.

Carmelo J. León has a PhD from the University of Las Palmas de Gran Canaria
(ULPGC) and Bachelor of Economics from the University of La Laguna, Ten-
erife. He also has a Master’s in Economics from the University of Manchester. He
teaches at the Department of Economic Analysis since 1989. He is Director of the
Institute of Tourism and Sustainable Economic Development-TIDES and the
UNESCO Chair in Tourism Planning and Sustainable Development. He has been
the Director of several international projects related to Economics and Tourism.
He has spoken at numerous conferences internationally and has written more
than 70 scholarly articles, books and book chapters.

Patrick J. N. L’Espoir Decosta is an Associate Professor in the College of Busi-
ness and Economics at the Australian National University, Canberra, Australia.
He completed his PhD in 2011 at the Hong Kong Polytechnic University on the
legacy of colonialism in the tourism development of former island colonies. His
research interests span the areas of curriculum development in higher education,
evidence-based management of education, tourism marketing and promotion and
critical studies of tourism. Other key areas of research include the sharing econ-
omy and the commercial relevance of place and space.

Faouzi Ghidouche is a Professor at EHEC Algiers (Business School – Kolea
University Centre) and member of the Thematic Interest Group ‘Retailing in
emergent countries’ of the French Association of Marketing (AFM), and he has
also served as Head of HEC Algiers. His primary research subject focuses on
studying large-scale trade and retailing. He presented his work and his contri-
butions in many international conferences (CIST, IPBA, INTI) related to trade
and services in emerging countries.

viii About the Contributors



Kamila Ghidouche Aı̈t-Yahia is a Professor at EHEC Algiers (Business School –
Kolea University Centre). She teaches modules related to marketing, consumer
behaviour and territorial marketing. She is currently Deputy Director of research
programming at DGRSDT/MESRS (Directorate General for Scientific Research
and Technological Development, Ministry of Higher Education and Scientific
Research). Her main areas of research are marketing and its fields of application,
more specifically: attractiveness and territorial marketing, the image of cities, the
impact of events on cities, citizen participation and smart cities. She has moreover
published several articles on the subject and has presented her work in numerous
international conferences (IPBA, MTO, INTI, CIST…). In addition, she is a
member of scientific committees in many conferences on marketing and tourism
in North Africa.

Vanessa Gowreesunkar has a PhD which cuts across three disciplines, namely
Tourism Management, Communication and Marketing. This was a merit schol-
arship based on her outstanding academic achievement. She was awarded a
second scholarship by the University Grants Commission (India) in order to
pursue her doctoral study at the University of Delhi. With over 15 years of
teaching experience in teaching and research, Vanessa is serving as Head of
Department for Tourism at the University of Africa in Nigeria till June 2021,
following which she will be joining the Anant National University (India) as
Associate Professor. Vanessa is an editorial board member of several scientific
journals and has a number of publications in international peer-refereed journals.
Vanessa also assumes the role of National Coordinator for WAELE (Women
Advancement for Economic and Leadership Empowerment) an international
organisation which caters for the cause of women, widows and young girls. She is
the Deputy Chair for the Tourism, Infrastructure and Energy cluster of African
Union Economic and Social Council (ECOSOCC). Her research interest is not
limited to island tourism, entrepreneurship, sustainable tourism and education.

Ricardo Guerra holds a PhD in Tourism and Leisure awarded by the University
of Coimbra (2016), has a Master’s in Tourism Management and Development
(2009) and a degree in Tourism Management and Planning (2002) both awarded
by the University of Aveiro. Currently, he is a Lecturer and Subdirector in the
Higher School of Tourism and Hospitality of the Polytechnic Institute of Guarda
(Portugal), where he also coordinates the BA Degree in Hotel Management. He is
also one of the representants of the Polytechnic Institute of Guarda in the
Network of Higher Education Institutions for the Safeguarding of the Mediter-
ranean Diet. He is a researcher at CETRAD, CITUR, UDI/IPG and has pub-
lished several peer-reviewed articles, books, book chapters and participated in
investigation projects.

Nichole Hugo is an Associate Professor in the Hospitality and Tourism depart-
ment and the Graduate Coordinator of the Sustainability program at Eastern
Illinois University. She holds a PhD in Community Resources and Development,
an MS in Tourism and Recreation Management and a BS in Tourism Devel-
opment and Management from Arizona State University, USA. Her research and

About the Contributors ix



teaching focuses on international tourism management, marketing, sustainable
practices, lodging operations and event planning.

Stanislav Ivanov is currently Professor and Vice Rector (Research) at Varna
University of Management, Bulgaria, and Director of Zangador Research Insti-
tute (https://www.zangador.institute/en/). He is the Editor-in-chief of the Euro-
pean Journal of Tourism Research (http://ejtr.vumk.eu) and ROBONOMICS: The
Journal of the Automated Economy (https://journal.robonomics.science). Addi-
tionally, he serves on the editorial boards of over 30 other journals. His research
recent interests include robonomics, robots and automation technologies and
revenue management. Prof. Ivanov’s publications have appeared in different
academic journals, including Annals of Tourism Research, Tourism Management,
Tourism Management Perspectives, Tourism Economics, Technology in Society
and other journals.

Lynda Kelly is a Consultant specialising in quantitative and qualitative research.
Prior to this she worked in the cultural sector, focusing on evaluation and pure
research. Lynda has a PhD from UTS Sydney which investigated adult museum
visitors’ learning identities in relation to interactions with exhibitions. She has
undertaken research with teachers and students for over 20 years, and is widely
published. She has been the recipient of over 15 grants, including a PI on six ARC
projects. In 2017 she was an Osher Fellow at the Exploratorium, San Francisco.

Shem Wambugu Maingi is a Lecturer in the School of Hospitality, Tourism and
Leisure studies at Kenyatta University in Kenya. He is also an expert member of
the International Scientific Committee on Cultural Tourism of ICOMOS (ICTC).
Currently, he is pursuing research on cultural ecosystems services and tourism
post COVID-19 within heritage sites in Kenya.

Marco Martins began his academic studies with a BA in Marketing and Adver-
tising from the Higher Institute of Business and Tourism (ISCET). In 2012 he was
awarded with a PhD in Tourism Sciences by the Université de Perpignan Via
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Introduction
Hugues Séraphin

Overview
Because ‘Sustainability is possibly the most important issue facing the tourism
industry in the 21st century’ (Edgell & Swanson, 2018, p. 45) and also because
‘children are the tourists of the future’ (Cullingford, 1995, p. 126), this study is
arguing that research on sustainable tourism and responsible tourism initiatives
should engage with children. At the moment, they are invisible and undermined as
community members (Dowse, Powell, & Weed, 2018). In order to address the
dearth of academic research connecting children and responsible tourism, the
objective of this edited book is to evidence that with the right strategy, children
can play a significant role in the sustainability of the industry. As a result, the
research question of this edited book is as follow: How to empower children to
become sustainability thinkers, actioners and transformers? This research ques-
tion is important because empowerment in the tourism industry happens through
competency enhancement of individuals or groups as the result of a learning
process (Joo, Woosnam, Strzelecka, & Boley, 2020). From a structural point of
view, this introduction starts with a discussion around the role of resort mini-clubs
and resort representatives play in the empowerment of children, followed by the
role and place of children (sustainable) tourism. Finally, the introduction sheds
light on the different strategies put forward by the 13 chapters of the book.

Children and Resort Mini-Clubs
The current purpose of resort mini-clubs (baby clubs; mini-clubs; junior clubs and
teenager clubs) is to provide entertainment to children when on holidays. It is a
service offered by most holiday resort operators. When this service was first
offered, it was a competitive advantage for resort operators. In order to be
considered as a competitive service again, resort mini-clubs should contribute to
the education of children while on holidays by: giving mini-clubs local names;
delivering activities that are built around local cultures; adopting an ambidex-
trous management that would consist in offering both edutainment and adver-
tainment fun plays (Seraphin & Yallop, 2019a, 2019b).

Children in Sustainable and Responsible Tourism, 1–14
Copyright © 2022 Hugues Séraphin
Published under exclusive licence by Emerald Publishing Limited
doi:10.1108/978-1-80117-656-920221001
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Children Representatives and the Education of the Future Tourists

The strategy suggested is placing resort mini-clubs within the tourism ecosystem/
market (Seraphin & Yallop, 2019a, 2019b). This strategy would not only benefit
resorts but also destinations as a whole, as this management approach would
contribute to enhance customers’ (children and carers) experience (Seraphin &
Yallop, 2019a, 2019b). So doing, this strategy is calling for a Children Repre-
sentative (CR) job crafting. This practice consists of changing task boundaries
(Yen, Tsaur, & Tsai, 2018), enabling employees to ‘understand the job’s objective
and shape their work identify and roles’ (Yen et al., 2018, p. 53). Unlocking
changes to achieve sustainability can be achieved through stakeholders’ engage-
ments; corporate social responsibility and integrated value (Visser, 2015). This
study is arguing that CR job crafting could contribute to a sustainable change in
the hospitality sector (and tourism industry as a whole).

Methodology and Results

‘Content analysis generally refers to a systematic attempt to identify the frequency
with which certain words, functions or concepts occur within text’ (Hammond &
Wellington, 2013, p. 34). In this study, content analysis of advertised CR jobs is
carried out. Using a variety of sources (CR jobs advertised by a variety of resort
operators, as well as descriptors from career adviser organisations), appendix 1
provides a compiled job description and person specification for CR. The purpose
of a job description is to provide candidates a realistic preview of the organisation
and nature of the job, that is to say: purpose, task, duties, responsibilities, per-
formance, objectives, reporting relationships, terms and conditions, remuneration
and working hours (Nickson, 2013). As for the person specification, it provides a
profile (personal skills and characteristics required to fill the position) of the ideal
person for the job (Nickson, 2013).

It appears that the role of the CR is quite central to the performance of a resort
(appendix 1: job description). Despite the importance of the role, there is no
consistency regarding the level of education and experience of the ideal candidate
(appendix 1: person specification). Additionally, it also appears that the current
requirements (job description and person specification) to be a CR are not
matching what their job should be, with regards to the role that resort mini-clubs
should play, and how they should be managed (for the sustainability of the
hospitality and tourism industry).

The main duties and responsibilities of CR should be to:

• Educate children to sustainability using different types of fun activities
• Delivering an exciting and creative childcare programme of fun-filled and

inspirational activities that involved the consumption of local products and
services, as well as the involvement of local suppliers and/or contractors.

• Organising a varied programme of activities (balancing edutainment and
advertainment) throughout the day, keeping children happy; safe and also
fostering family bonding, and encounters with locals.

2 Hugues Séraphin



As for their education, CR should hold a qualification in tourism, on top of
any first aid, and childcare qualifications. As for their knowledge, they must
provide evidence of a strong understanding of sustainability. As a result, resort
operators should assess applicants’ awareness of sustainability issues. So doing,
success to the SULITEST should be made compulsory. The SULITEST is an
open online tool. The questions asked cover four dimensions: ‘sustainable
humanity and ecosystems on planet Earth, global and local human-constructed
systems to answer people’s needs, transitions toward sustainability, roles to play
to create and maintain individual and system changes’ (Decamps, Barbat,
Carteron, Hands, & Parkes, 2017, p. 142). Finally, skills and ability should also
include ability to lead project gathering a variety of stakeholders.

The changes suggested here are part of the changing nature of skills in the
twenty-first century for workers in the hospitality and tourism industries (Martin
& McCabe, 2007). As educators, CRs need to be: (1) sustainability transformers,
in other words educators wanting to induce a worldview shift in the children (2)
sustainability thinkers, that is to say educators who encourage critical thinking
and a questioning attitude (3) and finally sustainability actioners, by getting
children involved in sustainability projects or activities (Kemper, Ballantine, &
Hall, 2019).

Discussion

Holidays have a strong potential to educate children. Indeed, ‘travel to other
destinations help children make sense of the cultural differences in the world’
(Cullingford, 1995, p. 124). Additionally, when on holidays, children want to
participate in activities that are new, unique, challenging and fun (Gaines,
Hubbard, Witte, & O’Neill, 2004). Because of that, this study is arguing that
resort mini-clubs and their animation programmes, developed to entertain chil-
dren while parents are enjoying themselves (Gaines et al., 2004), are suitable
places and tools to educate children about sustainability in a fun way while on
holidays. The programme to be developed is therefore calling for a sustainability
transformer, thinker and actioner CR with: a strong understanding of children;
education tools and techniques; understanding of sustainability issue in the
tourism industry and equally importantly, able to develop activities to address
issues related to sustainability. CR roles and mini-clubs are therefore very
important. This is further supported by Hertzman, Anderson, and Rowley (2008)
who argued that edutainment contributes to create and provide a structured, high
in entertainment value and a memorable, novel, significant, meaningful and
informative experience to customers. Edutainment is all the more important,
knowing that ‘emotionally charged experiences are powerful motivators of con-
sumers’ ethical choice’ (Malone, McCabe, & Smith, 2014, p. 241). CR job crafting
should be a priority for resort operators as the tourism and hospitality would
particularly benefit from educating children because ‘children are the tourists of
the future’ (Cullingford, 1995, p. 126), and as such, it is important to groom them
toward this role (Cullingford, 1995). Implementing the suggested changes should
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not be too difficult, as the hospitality sector understands the value of sustain-
ability for their business (Ali, Murphy, & Nadkarni, 2017). Resort managers
should review not only the concept, role and management of resort mini-clubs but
also the profile of CRs. The strategy suggested in this study could have benefits
(customer satisfaction and repeat visits) at micro level (resorts) but also at macro
level (destinations). Resort mini-clubs have an opportunity to place themselves
within the tourism ecosystem and play a major role. They could, to some extent,
be associated with a Madeleine de Proust.

A Common Ground: The Madeleine de Proust Theory
Marcel Proust is a French novelist whose name is mainly associated with
Madeleine and research on memories (Sabre, 2017). In France, ‘Madeleine de
Proust’ is even a phrase (Sabre, 2017), which refers to any smell, taste, sound or
visual sensation that can transport an individual back to a past and forgotten
intense and emotional childhood memories (Ernst, 2015). Other existing and
complementary research explains that any sense that can stir and/or trigger
(strong collective, individual, visual and verbalisable, but equally important
distant and long-dormant) memories of lived experiences involuntarily, alongside
triggering a particular reaction or cultural performance, such as re-enacting some
habitus could be associated to a Madeleine de Proust (Bray, 2013; Lukajic, 2020;
Meguro, 2015; Troscianko, 2013; Vries & Elferen, 2010). These emerging mem-
ories (past) are complementary to the moment they came up (present), rather than
altering them (Vries & Elferen, 2010); and also a mixture of truth and lie, what
make them non-innocent (Doubrovsky & Bové, 1975). However, for the mne-
monic working of a factor to be strong, it needs to have a great performative
power, that is to say, a connection between subjective and collective experiences;
individual and shared emotions and memories (Vries & Elferen, 2010). Social and
cultural identities are therefore closely related to Madeleine de Proust Theory
(MPT) (Vries & Elferen, 2010). That’s why religious experience has such a
mnemonic potential (Tukey, 1969). Indeed, in addition to the senses that can
trigger involuntary memories (Meguro, 2015), among the strongest association of
memories with the past, are those related to the mystic; in other words, religious
experiences have also part to play with individuals’ memories. These memories
according to Tukey (1969) are either (1) ineffable, that is, it defies expression, as
no word can really report on this experience. This type of experience can’t be
transferred to someone else; in other words, it has to be experienced directly (2)
noetic, meaning they can be compared with illuminations; revelations and they
carry with them a sense of authority for after-time (3) transient, as easily
memorable and contribute to continuing development, and also to an inner
richness and importance (4) passivity, the features of religious memories or
experience are held by a superior power. The purpose of involuntary mystic
memory ‘is union of the individual with the divine; the result is a changed life,
a life exhibiting greater goodness, enlightenment and purity’ (Tukey, 1969,
p. 402). This point, related to religion, highlights a certain disagreement regarding
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which sense is the most powerful sense in terms of triggering memories. It is the
gustative sense; for Perchec (1999), it is the olfactory sense; for Merguro (2015), it
is anything related to the mystic, etc. These involuntary memories of the past that
are triggered involuntarily are also opposing the concept of self and groups, as
even if many individuals at the same place are doing the same thing, the inter-
pretation and triggering effect of what is happening can be different for each
individual (Hayes, 1995). Individuals associate voluntarily and involuntarily
repeatable experiences with something mental or sensory in their mind (Brodsky,
1987). In other words, even if the experience is collective, individuals can find
themselves singled out momentarily in their immediate memory (Weiner, 1980).
In that sense, Proust is also opposing the group and the individual. Equally
important, Weiner (1980) explains that this close connection and impacts of the
partially hidden past and the present that MPT represents have played a signifi-
cant role in the creativity and rise of some artists in opera, music, etc. The pre-
ceded literature on MPT shows that it is a combination of opposites or paradox.
This view is further supported by Troscianko (2013) who is arguing that MPT is a
combination of voluntary and involuntary memories being triggered, and instead
of splitting those two types of memories, MPT should embrace them both. The
association of paradoxes in ambidextrous management is associated with terms
such as improvement of performance and sustainability (Vo-Thanh, Séraphin,
Okumus, & Koseoglu, 2020).

Children’s Experience and Memories of Sustainability Initiatives

Children are not very often considered in tourism research. As a matter of fact,
there is a dearth of research in this area (Canosa, Graham, & Wilson, 2018;
Cullingford, 1995; Khoo-Lattimore, 2015; Poris, 2006). As for responsible tourism,
Canosa, Graham, and Wilson (2020) and Séraphin, Yallop, Seyfi, and Hall (2020)
agree on the fact that when empowered, children can be involved in responsible
tourism initiatives such as beach clean-ups; participations in rallies and anti-
development protests, which correspond with the stage 2 of Séraphin et al. (2020)
model, namely, ‘sustainability actioner’. These initiatives could be considered as
sustainability lieu de mémoire. Others include: schools; resort mini-clubs; after-
school clubs (Séraphin et al., 2020); family settings such as home (Schill,
Godefroit-Winkel, & Hogg, 2020); school trips to forests (Camargo & Gretzel,
2017); etc. Overall, the involvement of children in responsible tourism is limited
and not well-documented (Canosa et al., 2020; Séraphin et al., 2020). There is
therefore a need to change the current situation, through the development of
empowering responsible fun activities that can take place pretty much anywhere
and at any time (Séraphin et al., 2020). There is also a need for the identification
and promotion of sustainability heroes, such as Greta Thunberg (Mkono, Hughes,
& Echentille, 2020). Indeed, heroes are viewed as accomplishing inspiring and
virtuous missions (Mkono et al., 2020). Heroes promote moral elevation, heal
psychic wounds, inspire psychological growth and exude charisma (Allison &
Goethals, 2015). There are different types of heroes who actually meet those
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criteria, among these are the ‘Quest’ defined by an endeavour toward a high goal,
involving contests, tests, etc., before a final attainment; ‘the clever hero’, who is
smaller and weaker than his opponent, and his victory is the triumph of the brain
over brawn; ‘the defender’ or ‘deliverer’, comes to rescue an individual or a group
of individuals from danger or distress; ‘hero stories’, is often an everyman who is
summoned on a journey (Allison & Goethals, 2015; Klaap, 1949). In sustain-
ability, and more specifically, in responsible tourism, it is important to have
children heroes or role models, as the latter have the potential to boost the moral,
motivation and achievement of those who look up at them (Brichero & Thornton,
2007; Carr & Weigand, 2001). To achieve this goal, initiatives by all stakeholders
need to be developed alongside development of public policies (Autio, Heiskanen,
& Heinonen, 2009). As emblematic individuals can be considered as lieu de
mémoire, sustainability children heroes could be considered as lieu de mémoire.

The empowering strategies put in place for children can be evaluated through a
set of criteria (such as development of interdisciplinary skills; development of
expertise in a specific area; ability to respond to a demand from the industry and
benefits each stakeholder). However, Camargo and Gretzel (2017) have high-
lighted the fact that sustainability empowerment strategies totally transformed
some individuals in terms of consumption and production, while it only affects
others on a very short term. Schill et al. (2020) explain this discrepancy by their
level of concern for sustainability (knowledge); the family environment (encour-
agement and spatial organisation) and past experiences. This study is presenting
the MPT and more specifically, the Lieu de mémoire concept as the missing
dimension for a more homogenous (positive) impact of strategies. The following
section is therefore going to suggest an evaluation grid that could serve as an
assessment tool but also guideline for the implementation of sustainable strate-
gies. So doing, the literature used up to that point is going to be gathered to come
up with this evaluation grid.

Structure of the Book
Ernst and Burcak (2019) are suggesting nature play as a tool to develop children’s
sense of sustainability. Their view is also shared by Barbieri, Stevenson, and
Knollenberg (2018) who have evidenced the potential of agritourism as a tool for
sustainability education of children and their families. Similarly, Hehir, Stewart,
Maher, and Ribeiro (2020) are discussing field trips in the Polar regions as
examples to empower children to sustainability issues. This edited book is
structured around two main sections: First, all the chapters with a strategy which
is nature-based. Second, all the chapters developing non-nature based strategies.

Section 1: Nature Based Strategy: Children as Sustainability Thinkers,
Actioners and Transformers

In Chapter 1, wildlife tourism is presented as a way to introduce children to the
natural world and the different animals that are found throughout the world.
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Paradoxically, wildlife tourism is also presented as having the potential to
encourage exploitation and unethical behaviour as a result of the many poorly
managed and operated wildlife tourist attractions around the world. In Chapter 2,
it is explained how nature holidays serve as good motivators for children to
engage in environmentally responsible behaviour. The chapter evidences that
children are significantly concerned about nature, and they mostly perceived their
best holidays in the natural environment. Chapter 3 is in the same line of
thoughts, as it evidences that fact that school trips to outdoor residential centres
can represent a significant and formative childhood tourism experience that can
also potentially influence adult tourism and leisure choices. Through bringing
together environmental education and psychology with tourism management
literature, the chapter identifies the imperative for further research to enable
nature connections through outdoor residential centre experiences. As for
Chapter 4, taking the Canary Islands as an example provides evidence that living
in an eco-friendly destination impacts positively on children environment sensi-
bility. Finally, Chapter 5, which is in the same line of thoughts as the preceded
chapter, shows that the hospitality sector also believes that eco-friendly and
nature based activities can positively contribute to the environment education and
empowerment of children. Indeed, resort mini-clubs are more and more offering
sustainability-related activities to children when on holidays.

Section 2: Non-nature Based Strategy: Children as Sustainability Thinkers,
Actioners and Transformers

Despite the fact Chapter 6 suggests field trips and school excursions as a way to
educate children, this chapter is also suggesting that other types of field trips can
do the same. Amongst these are excursion activities and destinations such as
museum exhibits. Indeed, they have the opportunity to shape identities through
access to objects, information and knowledge. Chapter 7 supports the fact that
children’s reflexivity can be strengthened through a process of education for
sustainable development while allowing them to occupy the space and place
necessary for their empowerment with regard to ecology and tourism. Chapter 8 is
theoretically based as suggesting a conceptual framework for the study of edu-
cation for sustainable tourism in middle schools. Chapter 9 is also theoretically
based as it examines the importance of protective, participatory and provisional
rights of children in tourism sector in African context. Chapter 10 is also based on
children’s rights. They are potentially at the greatest risk from the climate crisis,
and any lack of effort to address this can be interpreted as a failure to recognise
children’s rights. As for Chapter 11, it could be considered as a response to
Chapter 10 as it provides a practical example of organisation involving children in
sustainability initiatives. Indeed, the chapter seeks to demonstrate that children in
Mauritius occupy a leading position in civic actions and sustainability activities
organised by the African Network for Policy Research and Advocacy for Sustain-
ability (ANPRAS).Chapter 12highlights the potential of children to trigger changes
within their local communities and/or surrounding environment. Chapter 12 also
acknowledges existing strategies to empower children to be sustainability agents of
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change, while giving them a variety of opportunities to utilise their skills and crea-
tivity to reach a wide and diverse audience. This edited book ends with a transition
between children and young adults (Generation Z). Indeed, Chapter 13 investigates
how Higher Education Institutions (HEIs), through the Principles for Responsible
Management Education (PRME), could potentially shape young adults into future
sustainability tourism leaders. The chapter identifies significant gaps between
PRME delivery and achieving tourism sustainability globally but generally high-
lights economic successwhere PRMEuptake is strong. It also appears that PRME is
not yet transitioning into industry practice.

Generation Z
As education can play a significant role in sustainability (Shaw & Allison, 1999),
the United Nations developed the PRME in 2007, as an attempt to transform
management education (curriculum, research, learning methods, management
education), ensuring that future leaders are trained to be responsible (Bradley,
2019) with ethical values and sustainability awareness (Annan-Diab & Molinari,
2017). On top of shaping future leaders, the purpose of PRME is also to contribute
to the reduction of poverty (Rosenbloom, Gudic, Parkes, & Kronbach, 2017). It is
also worth mentioning the fact that PRME is based on six principles (PRME
[Online], 2019): develop future leaders with sustainable values (Principle 1);
incorporate into teaching practices social responsibility (Principle 2); put in place a
suitable learning environment for future responsible leaders (Principle 3); engage in
research that enable a better understanding of what is needed for a more sustain-
able environment (Principle 4); interaction with managers to share knowledge and
good practices to achieve the challenge of sustainability (Principle 5); facilitating
exchanges amongst all stakeholders of the ecosystem (Principle 6). Parkes, Buono,
and Howaidy (2017) reiterate the fact that for PRME to fulfil all its objectives, it is
very important for all stakeholders of an ecosystem to be fully involved.
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