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Since my original work in female entrepreneurship in the United
States, one of the first academic articles on the topic, which was
followed by numerous articles focusing on female entrepreneurs in
various countries throughout the world and one book on the topic,
I have concluded that the best outcomes occur when a strong,
effective private sector of female entrepreneurs occurs. I commend
the contributors of this work on women entrepreneurship in
developing economies as they address an area that has not received
the attention that has occurred in developed economies. After providing
the reader with a conceptual understanding of the topic as well as gender
differences and diversity, the book focuses on aspects of women
entrepreneurs in specific countries (Latin America, Gulf Cooperation
Council (GCC), and Kuwait, China, Kosovo, Modern Persian,
Afghanistan, Iran, Turkey, the MENA and Nordic regions, and
Pakistan). I know that as you read this book will appreciate and
gain valuable insights on the role that over 163 million women
entrepreneurs play in developing economies worldwide.

–Robert D. Hisrich, PhD
Bridgestone Professor of International Business,

Director of the Global Management Center
Kent State University (USA)

This is a definitive contribution to our understanding of gender
and entrepreneurship. Rezaei and his collaborators offer the first
comprehensive assessment of the role of women in self-
employment and business formation in less developed countries.
Of special interest is their focus on the relationship between
women’s economic activity and institutions. The book weaves a
rich tapestry in which women come alive as agents of their own
destiny, devising survival strategies but also ways to enhance
businesses as they interact, often through contestation, with
imperfect institutions. This is the best available portrayal of a
subject as significant as it is timely.

–Patricia Fernández-Kelly, Professor of Sociology,
Princeton University



This book led by Shahamak Rezaei made an important contribution
to the important research field of women entrepreneurship and
emerging economies. The wide geographical coverage shows the
prevailing issues and challenges that women entrepreneurs encounter
in developing and growing their ventures. I highly recommend this
book to students of entrepreneurship, international business, public
policy, and organization studies.

–Prof. Dr. Yipeng Liu FAcSS
Professor in Management and Organisational Studies

Henley Business School
University of Reading, UK

Founding Director, China Management and Global Business

The Emerald Handbook of Women and Entrepreneurship in Developing
Economies provides an insightful and complete review of all important
aspects of female entrepreneurship in the setting of a developing country.
The book investigates this increasingly important phenomenon from
individual and institutional point of view. The reader will be able
to grasp the motivation, main challenges, barriers, drivers, and
opportunities for female entrepreneurs in certain developing economies
of the Middle East and Northern Africa, Latin America, Europe, and
Asia. Finally, the book provides significant review of the challenges
imposed by COVID-19 pandemic on business activity of women
entrepreneurs. Ultimately, the literature in this area gains valuable,
multicultural, and contemporary contribution with this title.

–Dr. Vladimir Dzenopoljac
American University of the Middle East, Kuwait

Women’s entrepreneurship is a rapidly growing phenomenon in
developing economies. With the endless effort of the authors and
editors during the COVID-19 pandemic, this book suggests a
comprehensive analysis of the challenges and opportunities women
entrepreneurs encounter in the process of entrepreneurship and, more
importantly, how they emancipate in a dynamic environment full of
uncertainties and gender disparities. Indeed, women entrepreneurs,
experts, and policymakers can enjoy this research as it provides a
foundation for understanding this phenomenon from multiple
perspectives. This collection will be a valuable reference for students,
educators, policymakers, and entrepreneurs.

–Dr. Ying Chen
School of Economics, Fujian Normal University, China
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Foreword

This handbook makes a valuable contribution by uniquely combining three
exciting and relevant arenas of research: (1) entrepreneurship promotion, (2)
gender studies, and (3) emergent economies. It is highly relevant to scholars,
policymakers, and practitioners, alike. While considerable work has examined
these issues separately, the bulk of existing research focuses on advanced econ-
omies, and is often phenomenologically driven. This is problematic because
institutional and cultural barriers to entrepreneurship, and particularly to women
entrepreneurs, often tend to be more constrained in emergent economies. As well,
this work arrives during an important time of transition – as the world experiences
a global pandemic, the nature of work, as well as previously well-established
cultural norms, expectations, and career trajectories are upturned and revised.
These transitions present important opportunities for entrepreneurs, particularly
more marginalized persons including women, to adapt to new constraints with
ingenious and unexpected innovations.

As the work in this handbook illuminates, cultural variations may play a more
extensive role in either facilitating or hampering women entrepreneurs than other
factors often examined by entrepreneurship scholars, highlighting an important
research gap often overlooked in the literature. As well, much scholarship con-
tinues to focus on the economic contributions that entrepreneurs make, frequently
overlooking their social contributions, a characteristic that has been associated
with gender and offers an important distinction when examining issues of com-
munity development.

Professor Rezaei and his colleagues have amassed an important contribution
to the literature that firmly anchors their work in a reframing of the “entrepre-
neurship for economic development” narrative. They span multiple levels (e.g.
individual and institutional/national) highlighting the need for contextual
understanding of these phenomenons. Their focus includes not only life-cycle
factors, but also historical, cultural, and regional specificities that provide
important generalizable insight when we move outside the heavily research
environments of Europe and North America.

Scholars who have worked in entrepreneurship over the past few decades fully
recognize the importance of gender studies, including feminist perspectives on
social change and development. From a relatively marginalized perspective, the
field has grown with important scholarship, including its own prestigious inter-
national annual scholarly conference (the Diana International Research Confer-
ence, associated with the Diana Project). Much work continues to focus on



inequality in advanced economies, including gender biases that impact venture
capital and other financial support, industry location, leadership, limited growth
and/or market capitalization, and a dearth of suitable role models, particularly in
STEM or in fortune 500 companies. However, our knowledge of entrepreneurial
pursuits in emergent economies is less complete.

I found the work in this handbook to be both unique and valuable, providing
important insights into contexts and regions previously overlooked. How, for
example, does entrepreneurship innovation intersect with gender roles? Little is
known regarding female entrepreneurship in regions such as Iran, China, and
Afghanistan, where exceptional cultural and institutional factors are likely to
strongly impact entrepreneurial opportunities for women. This handbook pro-
vides an important collection of unique insights, handily collated into one sig-
nificant volume. I’m certain to utilize this handbook in my own scholarly research
as well as in the classroom, and I salute professor Rezaei and his colleagues for
carefully providing this important addition to my library shelf. I’m sure
you’ll agree.

Benson Honig
Teresa Cascioli Chair in Entrepreneurial Leadership
DeGroote School of Business, McMaster University

Hamilton, Ontario, Canada
26, October 2020
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Chapter 1

Women Entrepreneurship Footprints: Some
Introductory Reflections from Emerging
Economies Prospects
Shahamak Rezaei, Jizhen Li, Shayegheh Ashourizadeh,
Veland Ramadani and Shqipe Gërguri-Rashiti

Abstract

Women Entrepreneurship has received increasing attention over the past
decade. In particular, a new area dealing with women entrepreneurs in the
developing societies. The aim of this study is how is women entrepreneurship
in developing economies? More specifically, we are excavating various
questions at the individual and institutional level. The results of this study
contribute to understanding the importance of the context on women
entrepreneurs’ activities. Additionally, it systematically provides a compre-
hensive framework at multilevel analyses to cover all aspects of women
entrepreneurship in developing countries. Ultimately, knowing women
entrepreneurship in developing countries helps policymakers provide a firm
ground for self-employment of women.

Keywords: women entrepreneurship; developing context; culture;
entrepreneurship barriers; female entrepreneurial activities; analytical Levels

Introduction
Earlier twenty-first-century scholars have tapped on women entrepreneurship in
the United States and Europe (Brush, 1992; De Bruin, Brush, & Welter, 2006;
Hughes, Jennings, Brush, Carter, & Welter, 2012). In this regard, publications try
to explore women entrepreneurship at the individual, organizational, and envi-
ronmental levels (Brush, Carter, Gatewood, Greene, & Hart, 2006) and compared
women entrepreneurs’ resources, such as human and social capital, and their
performance with their counterparts (Wadhera & Koreth, 2012). Studies have
also investigated the propensity of women engagement in the entrepreneurial
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process in different countries (Minniti & Nardone, 2007; Terjesen, 2004) and how
they overcome barriers to entrepreneurial activities (Fielden & Davidson, 2005).
During the last five years, frontiers in women entrepreneurship have noticed the
stimulating effect of context and ecosystem on women’s entrepreneurial activities
(Manolova, Brush, Edelman, Robb, & Welter, 2017). Also, how it may enhance
or impede their performance (for example, Guelich, Bullough, Manolova, &
Schjoedt, 2021; Birkner, Ettl, Welter, & Ebbers, 2018; Blackburn, Hytti, &
Welter, 2015) in developed countries like the United States.

Though the literature has advanced our knowledge in women entrepreneurship
in developed countries, there is a paucity of research in developing countries
(Yadav & Unni, 2016). There are 137 countries with a GNI of US $11,905 or less
that are counted as developing countries and carrying 90%1 of the world’s pop-
ulation, and half of this population consists of women. (Singhal & Khadilkar,
2014). Worldwide experience advocates that economic growth will happen through
more substantial support for women to contribute to the economy. Thus, it is merit
to investigating women entrepreneurship in developing countries for two reasons:

(1) Over 163 million women pursue entrepreneurial activities worldwide (Global
Entrepreneurship Monitor, 2017), which shows women entrepreneurs’ sig-
nificant contribution to the economy. Recent reports on women’s entrepre-
neurial endeavors (Global Entrepreneurship Monitor, 2017) have revealed
that women’s Total Entrepreneurial Activity (TEA) rate has increased in all
74 countries. The Global Entrepreneurship Monitor (GEM) has reported the
highest rising-rate women’s role in TEA in developing countries by 15.1% in
2017–18. Women have surpassed men’s TEA in developing regions such as
Asia (Philippines and Vietnam) and Latin America (Mexico and Brazil),
where the gender gap is an institutional challenge.

(2) Developing countries are a matter of interest since their context includes
traditional, incomplete, and unstable institutions (Gaur, Kumar, & Singh,
2014) that affect entrepreneurial activities and entrepreneurs’ behaviors.
However, prior research has not unveiled the impact of such institutions on
especially women entrepreneurs and how they face various challenges that
are different from developed countries (Coad & Tamvada, 2012; Manolova,
Carter, Manev, & Gyoshev, 2007). For instance, how women entrepreneurs
struggle with these institutions and construct new values and structure in
those societies (Ahl, 2006) to achieve success is yet unknown.

However, very few studies have considered this category. One of the closest
research studies is the book on Female Entrepreneurship in Transition Econo-
mies, edited by Ramadani, Gërguri-Rashiti, and Fayolle (2015). Other works are
about solo-country cases; for instance, some scholars have come up to publish
books about countries like India (Jamil, 2019), China (Sun &McLean, 2019), and
Iran (Sarfaraz, 2017). Though studies have improved our understanding of
women entrepreneurship in developing countries, it lacks comprehensive research
to give insights into women’s entrepreneurial behavior and understanding to
policymakers to design and deliver initiatives that truly exploit women entre-
preneurs’ economic growth potentials.
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Thus, the purpose of this book is to investigate women entrepreneurship in a
multilevel analysis. We are about to answer the general research question that
How is women entrepreneurship in developing economies? More specifically, we are
excavating various questions at the individual and institutional level. Fig. 1.1
illustrates some of the specific research questions at each level.

At the individual level, understanding the nature, aspirations, human and
social capitals, psychological derivers, and barriers in such societies may help us
to explain the high rate of entrepreneurial activities among women in developing
countries.

At the institutional level, drawing upon the institutional view (North, 1990),
which consists of formal and informal institutions, it is interesting to know how
different policies, rules, and regulations in developing countries affect women
entrepreneurs’ outcomes and overcome difficulties hindering institutions.

We believe that working on women entrepreneurship in developing countries is
an excellent opportunity to contribute to this field. First, it sheds light on women
entrepreneurship in a new context that has been called for research by scholars in
women entrepreneurship (e.g., Jennings, Jennings, & Sharifian, 2016; De Bruin
et al., 2006). It also provides an opportunity to comprehensively study women
entrepreneurship and enable scholars to compare and contrast among different
countries and explain the psychological, sociological, and institutional mecha-
nisms that enhance entrepreneurship among women in these societies.

Second, it systematically provides a comprehensive framework at multilevel
analyses to cover all aspects of women entrepreneurship in developing countries.
Such a framework provides a vivid picture of women entrepreneurship in devel-
oping countries, which can help prospective women entrepreneurship scholars
position their research correctly in this area.

Individual level: what are the individual and
phycological characteristics and drivers in
women to pursue entrepreneuring or running a
business in developing countries? who are their
advisors? What type of social capital they gain
from their networks?

Institutional level: what cultural beliefs and
attitudes may trigger or stop them to pursue
entrepreneurship? What type of rules and
regulation may improve or inhibits their
contribution in the economic activities? How
does entrepreneurship emancipate women in
developing countries?

Fig. 1.1. Women Entrepreneurship in Multilevels of Analysis.
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Last but not least, this research provides fruitful knowledge for policymakers
and practitioners. Knowing women entrepreneurship in developing countries
helps policymakers provide the ground for self-employment of women when the
unemployment rate is higher for women than men (in 2017, the global unem-
ployment was 6.2% women and 5.5% men) and in times of crises. It is specifically
noticeable after the COVID-19 pandemic. Women-dominated industries like day
cares, education, and other service industries have been some of the most dis-
rupted, and many working mothers have found their work disrupted to stay
home. This has led to an unprecedented shock to women’s employment by severe
uncertainties regarding when businesses might return to normal operations and
whether those jobs and the income they imply might still be there.

Understanding women entrepreneurship in developing countries also assists
policymakers both in developed and developing countries. In developing coun-
tries, they may become aware of the gender gap in the entrepreneurship ecosystem
and introduce better policy practices from developed countries to solve these
issues. In developed countries, policymakers may inspire women entrepreneurs in
developing countries and find solutions to improve the entrepreneurship rate
among women in these societies, declining in recent years (Global Entrepre-
neurship Monitor, 2017).

Structure of the Book
The Emerald Handbook of Women and Entrepreneurship in Developing Economies
covers various topics in women entrepreneurship from the gender perspective
and institutional view. It includes understanding women’s emancipation and empow-
erment, gender roles, firm performance, digitalization, barriers, and challenges of
existing institutions in developing countries. This book represents a comprehensive
state-of-the-art picture of women entrepreneurship issues. It provides significant
theoretical and empirical evidence that is likely to offer a brighter view of this area
from the gender and institutional view.

This work is an outcome of all contributors’ long-lasting effort during one of
the rough times of human history (COVID-19 pandemic). It includes contribu-
tions of highly reputed authors and experts of developing economies. According
to the levels of analyses, this book has been divided into four parts, namely: (1)
Conceptual Understanding of Woman Entrepreneurship in Developing Coun-
tries; (2) Institutions, History, Culture as catalysator or blockage for Woman
Entrepreneurship; (3) Entrepreneurial Ecosystem and Female Digital Entrepre-
neurship; and (4) Early-stage Female Entrepreneurship, Drivers, and Outcomes.

Part I – Conceptual Understanding of Woman Entrepreneurship in Developing
Countries – is followed by a chapter about Entrepreneurship and Innovation
Emancipation among Women Entrepreneurs in Developing Countries that has been
prepared by Huda Al Matroushi, Fauzia Jabeen, Sherine Farouk, and MOZA
BINT TAHNON BIN MOHAMED ALNAHYAN. It discusses encouraging
innovation in Small and Medium Enterprises (SMEs), one of the government’s
main policy initiatives at the local, regional, and national levels in the United
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Arab Emirates (UAE). This study’s primary purpose is to explore the innovation
characteristics, challenges, and factors influencing innovation in the Emirati
female-owned nascent, start-up, and established SMEs. The analysis reveals that
respondents believed in a strong vision, education, and risk-taking attitude as an
innovative entrepreneur’s essential characteristics. This study’s findings will help
policymakers and business women’s councils identify the specific inhibitors and
facilitators linked to innovation. The results will help develop various effective
policies to promote innovation among Emirati women-owned SMEs.

The next chapter is entitled Gender Roles in Developing Countries and Women
Entrepreneurs’ Intention/entry/Business Engagement and Performance written by
Hui Zhang and Xiaohu Zhou. They have conducted a systematic literature review
on female entrepreneurship. The authors answer this question of how gender role
works in developing countries and especially its influence on female entrepre-
neurs’ intention/entry/business participation and performance. While women
entrepreneurship is designated as the new economic growth engine in developing
countries, prior research shows how men and women differ in starting a business.
Women usually are facing more restrictions on entrepreneurial financing, entre-
preneurial growth, and entrepreneurial performance. Gender roles have often
explained this, yet there is still a lack of systematic understanding of how gender
roles impact women’s entrepreneurial processes in developing countries.

In Gender Diversity, Environmental Performances and the Role of Countries’
Development Status by Mohamed M. Sraieb and Ahmet Akin, they investigate
the relationship between gender diversity on corporate boards and firms’ envi-
ronmental performances. The central focus is the extent to which a country’s
economic status (developed, developing) can shape such a relationship. They
found evidence that gender diversity is positively correlated to the environmental
performances of firms. Interestingly, this correlation is stronger in developing
countries and is also increasing in gender diversity. Such benefits can be a leverage
for an efficient implementation of the United Nations Sustainable Development
Goals (UN-SDGs), both as gender diversity stands as a goal by itself and facil-
itates achieving other environmental-related SDGs.

Part II is Institutions, History, Culture as catalysator or blockage for Woman
Entrepreneurship that is opened up by a chapter about Female Entrepreneurship in
Latin America and the Key Role of Informal Institutions in the Reproduction of
Gender Asymmetries written by Shahamak Rezaei and Denise Helena França
Marques. This chapter is a comprehensive overview of institutional factors in
Latin America and how such institutions may constrain exploitation opportu-
nities. The literature review showed how informal institutions, impregnated by
patriarchal and macho culture, shape and determine gender relations in the world
of work in the region, especially in women’s business activities. Although the
cases presented cannot be generalized to all Latin American countries, they
provide a small sample of the obstacles, challenges, and limitations imposed on
female entrepreneurs by the social structure and its repeated practices consoli-
dated in Latin American society.

The following chapter,Women Entrepreneurship in Developing Countries: With
Focus on GCC and Kuwait is contributed by Shqipe Gerguri-Rashiti and Sareh
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Rotabi. This chapter defines women entrepreneurship’s role in developing coun-
tries in general, emphasizing GCC countries. It also introduces trends and chal-
lenges women entrepreneurs face, incentives to start their businesses, the support
mechanism provided for them, the common conditions for women entrepre-
neurship, and women entrepreneurs’ profiles in the GCC and Kuwait. The
chapter also covers the impacts of the COVID-19 crisis on entrepreneurship
(SMEs) along with the country policy responses to mitigate these impacts and
ends with sharing useful recommendations on what needs to be taken into
consideration in the future for the development of women entrepreneurship in
general and more specifically within GCC countries and Kuwait.

Ziyu Long authored Exploring Contextual Influences on Women’s Everyday
Entrepreneuring: A Case from China. This chapter uses women entrepreneurs’
entrepreneurial experiences in urban China as an empirical case to discuss
contextual influences on women’s everyday entrepreneurial experience in devel-
oping countries. Based on thematic analysis of women’s own accounts of their
entrepreneurial experiences, four societal influences emerged: (1) pre-entrepreneurial
work experience, (2) national entrepreneurial development, (3) cultural values,
and (4) gendered work ideology. These influences shaped and were shaped by
women’s entrepreneurial identities, decisions, and actions in situated contexts.

Linda Elizabeth Ruiz, Elda Barron, and José Ernesto Amorós have studied
The Role of Gender and Institutional Factors for Entrepreneurs and Corporate
Entrepreneurs in Latin-American Countries. Applying the data from the GEM, the
Heritage Foundation and the World Bank, the authors attempted to disclose the
women entrepreneurs’ characteristics and behaviors in 10 Latin American
countries. The results show that antecedents of entrepreneurship activity differ by
gender. Specifically, the effect is different when analyzing labor regulations. We
also find different intensity depending on gender.

The chapter Women Entrepreneurs and the Challenge of Work-Life Balance:
Evidence from Kosovo is authored by Kaltrina Kajtazi. This chapter aims to
answer three fundamental questions: do women entrepreneurs face difficulties in
work–life balancing? Do they involve other family members in business opera-
tions to help work–life balance? and Is their marital status a factor in work–life
balance? Through a qualitative research method, the author has found that most
women entrepreneurs face difficulties in work–life balance. However, to overcome
this challenge, they engage their family members in business activities. Also,
married women, especially those with more than one child, have more difficulties
in this aspect than those unmarried.

Amir Forouharfar has contributed to the chapter titled The Institutional History of
Women Entrepreneurship in Modern Persia: A Socio-Historicism Approach. Through
a historical approach, the author explores the gender institutions in Persia. Thus, the
chapter first sets the historical context in each period and then sheds light on each
period’s women’s pivotal issues. The undergirding base of the discussions assumes
the change in institutions as natural metamorphosis in the animate. Finally, the
discussions contribute to the conceptualization of the Institutional Triangulation and
in the case of Persia. A cultural-driven triangulation has paved the way to forming a
stupendously hegemonic patriarchal and masculine sociopolitical economy in Persia,

8 Shahamak Rezaei et al.


	Cover
	The Emerald Handbook of Women
and Entrepreneurship in Developing
Economies
	Endorsement
	The Emerald Handbook of
Women and Entrepreneurship
in Developing Economies
	Copyright
	Contents
	About the Contributors
	List of Contributors
	Foreword
	1. Conceptual Understanding of Woman Entrepreneurship in Developing Economies
	1. Women Entrepreneurship Footprints: Some Introductory Reflections from Emerging Economies Prospects
	Abstract
	Introduction
	Structure of the Book



