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This is the second in a new series of books on the economics of the airline industry. The
series is comprised of a collection of original, cutting-edge, research papers from an
international panel of distinguished contributors. Volume 2 focuses on topics related to
the economics of airline institutions (i.e., airports, air traffic control, labor), operations
and marketing. It provides an up-to-date collection of articles covering recent
developments in the airline industry. It is written by an international panel of
distinguished contributors.
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